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1 Executive Summary 

In the course of the 4 th and final year of FAIRCHAIN, six workshops were held in the framework 

of the case -studies (CS) with the aim to share with actors of the food value chain the learnings 

and good practices brought by the project. These events were organized at national level ð in 

Austria, Belgium, France, Gr eece, Sweden and Switzerland ð and offered both training and 

demonstration activities.  

Deliverable (D) 7.8 details the objectives, contents, audience and conclusions of these 

workshops which covered 12 days and were attended by more than 560 participants in total, 

representing all sectors of the food value chain ð mostly small private compan ies such as food 

producers (e.g. farmers) or food -processing SMEs, as well as research & academy, although 

the participants profiles varied depending on the specificities of each CS.  

Overall, the workshops were well appreciated. The feedback collected from the participants 

shows that most of them (5 9%) consider the FAIRCHAIN innovations applicable to their daily 

work, of which nearly 90%  declared themselves rather to very likely to use these innovations.  
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2 Introduction 

The 4th  Year events of the FAIRCHAIN Case Studies (CS) aimed at training food chain actors in the 

best practices learned during the project. The events were organized at national level including a 

training workshop and a demonstration session. Deliverable (D) 7.8  presents the events organized 

by each CS underling the learning objectives and including: the attendance list, the agenda of the 

event, the target audience as well as the presentation materials. During these events dissemination 

materials in the fo rm of interview videos or demonstrations on the use of innovations were produced 

and further used for communication and dissemination purposes. Participants were also asked to 

fill in a feedback form to evaluate the events and the innovations presented, an d the results are 

presented for the entire event or for each day organized according to each CS.  
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3 Case study Austria 

The overarching ambition in the Austria n case study is to transition from individual initiatives by single 

short value chain actors to a more coordinated and cooperative approach involving intermediate 

value chains. This ambitious goal will be addressed through a social innovation : the implementation 

of a Food Innovation Incubator.  

The event s in Austria took place on June 13 , 2024, with the demonstration in the morning and the 

training workshop in the afternoon.   

Learning or training objectives:  

¶ provide insights into the replicability of the food innovation incubator for interested parties  

¶ showcase the results of the food innovation incubator and its performance  

¶ set up possible future cooperations  

3.1 Attendance list 
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3.2 Agenda of the event 

Time Programm 

09:00 - 09:30 Welcoming through head of the study program 

30 Minutes per Session: 
09:30 - 11:30 

Title: From the idea to the product 
30 minutes: Understanding regional consumption  

30 minutes: Product development 
30 minutes: Hygiene/quality assurance  

30 minutes: Workshop/equipment 

12:00 - 13:00  Lunch 

13:00 - 13:30 
4 years of Food Innovation Incubator - modules, model, experience 

reports 

13:30 - 14:00 Present model / Incubator model 

14:00 - 14:30 Coffee Break 

14:30 - 14:50 
15:10 - 15:30 
15:30 - 15:50 

Inputs from Incubator Participants: 
Bettina Ganglberger: e.g. start-up learnings 

Doris Lengauer: Styrian ginger 

15:45 - 16:30 Panel discussion 

16:30 - 18:00 Food and Networking 

 

3.3 Target audience 

Both established collaborators and new stakeholders engaged during the project were invited  

represent ing the entire food value chain.  

Number of invited participants: 33 

¶ no. of actors (producers, food SMEs, traders, distributors): 10 

¶ no. of stakeholders (NGOs, public authorities, opinion leaders, and regulators): 4 

¶ no. wider audience (policy makers, retail, food industry, citizens): 10 

¶ no. from research and scientific organizations: 9 

¶ no. from sister projects: 0 

 

3.4 Presentation material  

In the morning, an engaging Open Lab Day showcased project outcomes through hands -on 

demonstrations in a laboratory environment. This session was entirely interactive, and no formal 

presentations were provided. In the afternoon, the focus shifted to a stru ctured presentation of the 

Incubator's achievements, delivered via PowerPoint. The following slides offer a detailed overview 

of these afternoon activities : 
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3.5 Dissemination materials (demonstrations & interviews)  

These videos were created showing the results of the Food Innovation Incubator:  

https://www.youtube.com/watch?v=gT5gtVrJGHM  

3.6 Feedback form 

During the Demonstration Day, oral  feedback was collected, highlighting the participantsõ 

appreciation for the activities provided by the Food Innovation Incubator. Attendees particularly 

valued the practical approach and noted an enhanced connection between stakeholders in the 

https://www.youtube.com/watch?v=gT5gtVrJGHM
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food sector. However, it was observed that interest in participating in activities tends to be higher 

at the outset. Despite sharing detailed plans for the projectõs remaining duration, the long-term 

outlook of the Food Innovation Incubator remained unclear due to unresolved funding issues.  
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4 Case study Belgium 

The CS in Belgium aimed at developing innovative packaging machine for small and mid -sized 

actors . As previously communicated in the mitigation plan: to date, there is no operational 

machine. For that reason, the following mitigation measures are planned or already performed: 

òDespite the machine not being fully operational, the prototype will be utilized for demonstration 

purposes, and knowledge transfe r regarding its implementation will be disseminated through 

tutorials to various stakeholders (processors ; packaging suppliers; machine builders , etc. ). This aims 

to bring together diverse actors to collectively work on shaping the future of value chains. Tutorials 

will be made which may be used to demonstrate the results achieved and how these may be 

used/implemented by SMEs (machine  builders, food companies, farmer processors, etc. ) across 

Europe. These tutorials will be used for training in the Master Sustainable food packaging and other 

educational programs (WP7: Training 1 + having material to reach farme rs over EU).ó 

The 4th year event s were organised  on three  different days . 

Day 1: September 12, 2024 - Training sessions join with the co -creation workshop (WP 1) at UGent -

campus Kortrijk  

Day 2: October 10 , 2024 ð Training event online  

Day  3: November 15 , 2024 ð Demonstration event at Veg -i-Tec building, 8500 Kortrijk  

Further, on 2 and 3 December , new small events were organized to demonstrate the small 

packaging machine with real product to a small French producer. This was described in D3.4. A 

small video was  made to demonstrate to the broader public.  

 

Learning or Training Objectives :  

¶ explore aseptic packaging and its advantages.  

¶ evaluate packaging in pouches as the future of sustainable packaging and the potential 

increase in shelf -life.  

¶ identify the needs of the actors involved in food production and packaging.  
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4.1 Attendance list 

Day 1:
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Day 2 and 3  
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4.2 Agenda of the event 

Day 1:  

TIME ACTIVITY TYPE ACTIVITY TITLE ACTIVITY LEADER 

13.00 Arrival   Welcome  Imca Sampers  

13.30 Introduction   

 

Lectures : 

¶ Determining factors 

of microbiological 

shelf life & safety  

Frank Devlieghere, 

Professor at Ghent 

University 

13.45 Presentations  Lectures   

¶ Hygienic design & 

innovation working 

together in action  (in 

English) 

¶ Air purification and 

aseptic filling under 

scrutiny  

¶ What requirements 

must sustainable food 

packaging meet?  

 

 

¶ Thierry Benezech, 

Research Director at 

INRAE 

¶ Pieter -Jan Loveniers, 

Researcher at Ghent 

University 

¶ Peter Ragaert, 

Director of Pack4Food 

& Professor of 

Packaging Technology 

at Ghent University 

 

15:30 Break   
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16:00 Co creation workshop    

18:00 Networking event and 

drinks 

 all 

 

Day 2 and Day 3:  

DATE TIME ACTIVITY TYPE ACTIVITY TITLE ACTIVITY LEADER 

17/10/24  16.15-

20.30 

Training Online  Imca Sampers  

15/11/24  08.30-

10.30 

Introduction  Demonstration  Imca Sampers  

2-

3/12/2024  

Whole 

day  

Demonstration  small 

packaging machine  

Small farmer testing  Imca Sampers  

  

4.3 Target audience 

Day 1: Number of invited participants: 230 (+ LinkedIn, newsletter Pack4Food)  

¶ no. of actors (producers, food SMEs, traders, distributors): 122  

¶ no. of stakeholders (NGOs, public authorities, opinion leaders, and regulators): 71  

¶ no. wider audience (policy makers, retail, food industry, citizens): 18  

¶ no. from research and scientific organizations: 17  

¶ no. from sister projects: 2  

Day 2 and Day 3: Masterõs students enrolled in the Master program: òSustainable food packaging 

and other educational programsó: 8 

 

4.4 Presentation material  

Due to space constraints the presentations which has 176 slides is added as pdf document.  

FAIRCHAIN_MasterPr

esentation_copyright.pdf
 

 

 

4.5 Dissemination materials (demonstrations & interviews) 

The following videos were created : 

Testimonials of participants  

The role of air quality during packaging  

Sustainable food packaging  

Hygienic design of filling machine  

https://youtu.be/S0ZW7x9443w
https://youtu.be/DHeh2cmtFSY
https://youtu.be/B-iCwiy8rJ0
https://youtu.be/pS-tXR4GzHw
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Demonstration of the small packaging machine  

4.6 Feedback form 

The feedback form of the CS Belgium was filled by 23 participants  with half being  partners of the 

FAIRCHAIN project, 62% male and aged between 41 and 60. The event was of high interest for 

private companies  (43,5%), universities (21.7%) and non -profit organizations  (17.4%). Most of 

respondents, 52.2 %, found that the event was appropriately useful and 56 % felt that they are well 

trained in the best practices presented during the  workshop s, with the demonstration as their 

favorite part. The innovation prese nted was found interesting and sustainable by 47.8% and 52.2% 

of the participants , respectively , and  65% will be interested in using  it in their work.  

 

1. Are you a partner in the FAIRCHAIN project  

 

 

 

 

2. Are you a partner on any other food -related  EU projects?  

 

 

 

3. Age range  

 

 

 

 

https://youtube.com/shorts/D8B27U4myXI
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4. Gender  

 

 

5. What type of organization do you work for?  

 

 

 

6. What is your primary type of work?  

 

 

 

7. How would you rate the usefulness of this workshop ? 
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8. How well trained were you in the best practices presented at this workshop?  

 

1. not well trained     to   5.very well trained  

 

 

 

9. What was your favorite part of the workshop? (to be specific for each workshop according 

to the agenda)  

 

 

 

10. How interesting did you find the innovations presented at this workshop?  

 

1 not at all interesting   to  5 very interesting   

 

 

11. Rate the sustainability of the innovations presented.  

 

1 not at all sustainable  to  5 very sustainable  
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12. Are these innovations applicable to your daily work?  

 

 

If Yes,  

How likely would you be to use the innovations presented here?  

1 not at all  to  5 very likely  
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5 Case study Greece 

CS in Greece aimed at increasing the t raceability and reliable information sharing in local dairy 

production . The events were organized on two  different days:  

Day 1: September 27, 2024 ð Training event hybrid involving actors in Athens and Stymfalia.  

Day 2: September 28 , 2024 ð Demonstration  event in Stymfalia  

 

Learning or Training Objectives:  

¶ present and demonstrate the results of the case study to chain stakeholders and interested 

parties  

¶ explain the technologies involved and investigate their extensibility / scalability  

¶ d iscuss and critically evaluate the results of the CS  

 

5.1 Attendance list 
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5.2 Agenda of the event 

Day 1:  

TIME ACTIVITY TYPE 

 

ACTIVITY TITLE ACTIVITY LEADER 

15.50 Arrival    

16.00 Presentation  Introduction and 

objectives of Training  

Synelixis and Stymfalia  

16.15 Online learning  Blockchain technology  Synelixis  

16.45 Discussion  Traceability in dairy 

sector  

Stymfalia  

17.15 Break   

17.30 Demo and 

Experimentation  

Access and usage of 

ICT / Blockchain tools. 

Dairy operation data. 

Verification of data 

trustworthiness.  

Synelixis and Stymfalia  

18.30  Discussion and wrap up   Synelixis and Stymfalia  

19.00 End    

 

Day 2:  

TIME ACTIVITY TYPE ACTIVITY TITLE ACTIVITY LEADER 

09.00 Arrival    

09.15 Presentation  Context and intro to 

the project, the CS, 

and the demo 

workshop.  

Synelixis and Stymfalia  
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09.45  Presentation and demo  Design and technical 

solution  

Synelixis  

10.15  Break    

10.30  Presentation and demo  Dairy processes (Feta 

and yoghurt) and 

traceability  

Stymfalia  

11.00  Demo and 

experimentation  

Hands -on 

experimentation. 

Actual production, 

inspection of QR by 

participants.  

Synelixis and Stymfalia  

12.00   Discussion, evaluation, 

possible extensions.  

 

12.30 Lunch    

 

5.3 Target audience 

As target audience actors of the food chain, actively involved in the development of the CS and 

food chain stakeholders were considered.  

Number of invited participants:  23  

¶ no. of actors (producers, food SMEs, traders, distributors): 12 

¶ no. of stakeholders (NGOs, public authorities, opinion leaders, and regulators):  2 

¶ no. wider audience (policy makers, retail, food industry, citizens):  7 

¶ no. from research and scientific organizations:  2 

¶ no. from sister projects:  0 

 

5.4 Presentation material  
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5

CS-Aut

Food Innovation
Incubator

Food InnovationIncubator

CS-Fra
Production and

distribution of

innovative dairy

drinks based on co-

products of cheese

Fermentedwhey-baseddrink

Distributionwithreductionof

packagingconsumption

CS-Swi

Fruit co-product
valorisationfor
SMEs and regional

stakeholders

Alternativecleaningagent

Sharing ofprocessingequipment

and/or infrastructure

CS-Bel

Innovative

packaging machine

for small and mid-

sized actors

Flexiblefillingmachine

Sharing ofprocessingequipment

and/or infrastructure

Fundingsystembasedon

philanthropicincomestreams

CS-Swe

Developing wild

berry business to

boost local economy

and social cohesion

ICTtoolforberrypicking

CS-Gre

Traceability and

reliable information

sharing in local

dairy production

Blockchain

6 ǳȇȉȍűȇȈǽ Űů 6 ȑȘȎůȏ

TechnologicalOrganisationalSocial

Innovations28/09/2024 6

ǩȉȉȅȋȇȈȖ ǳȇȉȍűȇȈȖ / ǯůȉǾűȅ ǳůȎȀɵűȓŰȅȏ

28/09/2024

7

Ƕȍ ǵȈůɵűȇȈȖ

ÅOrigin, integrity, authenticity, traditional
methods

ÅLimited info available to the consumer

ǩȋȀŰȑȐŰȅ ůȊɵȇŰűȍŰȗȋȅȏ
ȈŭűŭȋŭȉȓűȘȋ Űűȍ ɵȎȍȔȖȋ

ÅMultiple actors involved and complex
production processes

ÅDairy products susceptible to fraud

ŬŭȇȋȖȊůȋŭ ŭɵǽűȅȏ Űűŭ
űȎȖŲȇȊŭ

ÅData stored incentralisedsystems
managed by single entities become
susceptible to errors, tampering, or attacks

ǧɵȍȈůȋűȎȓȊǾȋȍ / ŭȌȇȖɵȇŰűȍ
ŰȗŰűȅȊŭ

ÅAllows data immutability

ÅInvolves delay and costs

ÅRestrictions on the volume of data

ǸȎǿŰȅ űůȑȋȍȉȍȃȀŭȏBlockchain

28/09/2024
8

ǧȋǽɵűȐȌȅ ůȌȓŰűȎůŲȍȗȏ ŰȐŰűǿȊŭűȍȏ ȇȑȋȅȉŭŰȇȊȖűȅűŭȏ ȂŭŰȇŰȊǾȋȍ Űűȅȋ űůȑȋȍȉȍȃȀŭ
Blockchainűȍ ȍɵȍȀȍ ůȀȋŭȇ ŮȇŭȆǾŰȇȊȍ ŰűȍȐȏ ȊůűǾȑȍȋűůȏ Ȉŭȇ űȍȐȏ ȈŭűŭȋŭȉȓűǾȏ

28/09/2024

9

ÅǳȉŭȀŰȇȍ
ÅǰȍȊȍȆůŰȀŭ Ȉŭȇ ȈŭȉǾȏ ɵȎŭȈűȇȈǾȏ űȐȎȍȈȍȊůȀȍȐ

ÅçȇŭŮȇȈŭŰȀůȏ űȐȎȍȈȍȊůȀȍȐ ȈŭȇɵȍŰȍűȇȈȍɵȍȇȅȊǾȋůȏ
ɵŭȎǽȊůűȎȍȇ(pH,ȆůȎȊȍȈȎŭŰȀŭ, ȑȎȍȋȇȈȖ
ŮȇǽŰűȅȊŭ)

ÅǩɵȇȉȍȃǾȏ ŰȑůŮȀŭŰȅȏ
Åǩɵȇȉȍȃǿ ɵȎȍȔȖȋűȓȋ

ÅŬǾűŭ (ǳǲǳ) Ȉŭȇ ɵŭȎŭŮȍŰȇŭȈȖ ɵȎȖȂůȇȍ ȃȇŭȍȗȎűȇ

ÅǵȑůŮȀŭŰȅ ŰȐŰűǿȊŭűȍȏ Ƕǳǩ ȈŭȇBlockchain

ÅǩɵȇȈȗȎȓŰȅ űȅȏ ŭȈůȎŭȇȖűȅűŭȏ űȅȏ ɵȉȅȎȍŲȍȎȀŭȏ
Ȉŭȇ ůɵȇȂůȂŭȀȓŰȅȏ ůȐȆȐȃȎǽȊȊȇŰȅȏ Ȋů űȍȐȏ ȈŭȋȖȋůȏ

ǵȑůŮȀŭŰȅ

28/09/2024 10

ǯůȆȍŮȍȉȍȃȀŭ

31/01/2024 FAIRCHAIN-PERIOD 2-REVIEW MEETING

ÅǩŲŭȎȊȍȃǿ Űűȅȋ ŬǾűŭ ǳǲǳ Ȉŭȇ
ɵŭȎŭŮȍŰȇŭȈȖ ɵȎȖȂůȇȍ ȃȇŭȍȗȎűȇ

Feta cheese product of

Protected Designation

of Origin (PDO)

Traditional sheep

yoghurt

11

ÅǵȐȋŮȐŭŰȊȖȏ ȇŮȇȓűȇȈǿȏ(Quorum)Ȉŭȇ ŮȅȊȖŰȇŭȏ(Ethereum)ŭȉȐŰȀŮŭȏ

ÅǶȍ Űȗȋȍȉȍ űȓȋ ɵŭȎŭȊǾűȎȓȋ ůȃȃȎǽŲůűŭȇ Űűȅȋ ȇŮȇȓűȇȈǿ Ȉŭȇ Ȋȇŭ ŰȗȋȍȒȅ Űűȅ ŮȅȊȖŰȇŭ(pH, temperature,
duration, organoleptic and microbiological checks)

ÅǠȌȐɵȋŭ ŰȐȊȂȖȉŭȇŭ (smart contracts)ȃȇŭ űȍȋ Ǿȉůȃȑȍ ȈŭȋȖȋȓȋ

ÅǯůȀȓŰȅ ȈȖŰűȍȐȏ ůȃȃȎŭŲǿȏ Űűȍ ŮȀȈűȐȍ (Merge, ~1.5$)

ǶůȑȋȇȈǿ ǳȎȍŰǾȃȃȇŰȅ

31/01/2024 FAIRCHAIN-PERIOD 2-REVIEW MEETING 12

ǯȍȋűǾȉȍ çůŮȍȊǾȋȓȋ

13

ÅSmart phone application

ÅǶȍQRůɵȇűȎǾɵůȇ ɵȎȖŰȂŭŰȅ Űů
ɵȉȅȎȍŲȍȎȀůȏ űȍȐblockchain

ǩŲŭȎȊȍȃǿ ǸȎǿŰűȅ

28/09/2024
14

ÅǧɵŭȀűȅŰȅ ŭɵȖ ŰȐȄǿűȅŰȅ ŰȐȋ-ŮȅȊȇȍȐȎȃȀŭȏ

ÅǵȐȋȆǿȈůȏ ŮȇŭȂȀȓŰȅȏ ȄȘȓȋ
ÅTHI (Temperature Humidity Index)

ÅSynAirIoT measuring air quality
ÅSynField(www.synfield.gr) ecosystem (ǽȋȓ űȓȋ 300 ůȃȈŭűŭŰűǽŰůȓȋ Űů 15 ȑȘȎůȏ Űů ǩȐȎȘɵȅ,
ǧŰȀŭ Ȉŭȇ ǧŲȎȇȈǿ)

ÅǯůűȎǽůȇ:Temperature,Relative Humidity, CO2, Particulate Matter (PM1.0, PM2.5, PM4, PM10)
& NH3

ǷɵȍŮȍȊǿIoTðSynAir

28/09/2024

15

ǩɵȀŰȈůȒȅ ǭȍȇȋȍɵȎŭȌȀŭȏ Ȉŭȇdemo

̗̣̙̟̒̔̒̚̚˞̙ˣˡˣˡ̖̦˟

˱˷̣̙̟̒̔̒̚̚˶̆

˷̣̙̟̒̔̒̚̚˶̆

ǩȐȑŭȎȇŰűȍȗȊů ȃȇŭ űȅȋ ɵȎȍŰȍȑǿ Űŭȏ

1628/09/2024
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5.5 Dissemination materials (demonstrations & interviews) 

Food actorsõ opinion  

Interview Supplier expert   

Interview Supplier  

Interview Food Chain Stakeholder  

Interview breeder  

Interview employee  

Interview owner  

Positioning Valinas  

 

Interviews after the training event  

 

5.6 Feedback form 

The feedback form of the CS Greece was filled by 19 participants with the majority not involved in  

the FAIRCHAIN project nor in any other EU project. 68% of the participants were male and were 

equally distribute in the age range  of 21 to 40 and 41 to 60 . The event was of high interest to  private 

companies, with good representation of the  research (36,8%) , food chain actors  (26,3%) and other 

types of work (26%) . 84.2 % found that the event was very  useful and 47,7 % felt that they were  well 

trained in the best practices presented at th e workshop, finding all parts of the event s very relevant . 

The innovation presented was found interesting and sustainable by 89.5% and 52. 6% of the 

participants respectively , but 68% will not be able  to use it in their work.  

 

1. Are you a partner in the FAIRCHAIN project  

 

 

1728/09/2024

ǵȐȄǿűȅŰȅ

Å̝͗ͩ͌͐͘͞Ш͔͈͖͔͌͋͐ͪ͘͝Ш͈͊͐Ш͓͈͐Ш͖͈͛ͪ͛͐Ш͚͎͒ͤШыĤũŸĦťĦőċŔŰрĤċƚĲĬШƣƖċĦĲċĤŔũŔƣǃьШ͚͛ ͖͔Ш͖͓͈͛ͪШ͔͛͠Ш͖͓͔͛͘͝͡͠ЯШ͊͐ ͈Ш͖͈͗͐
͖͔͈͗ͧ͛͘͢Ш͈͑͐Ш͓͌Ш͖͈͗͐Ш͈͑͐͛ͫ͐͘͘Шы͗Ю͞ЮШ͌͗ ͈͙͑ͨ͘Ш͈͉͑͐ͧ͘ШоШ͖͗ ͓͖͒ͤ͛͐Ш͈͈͊͏ͧьЮ

Å͔͖͔̊͐͌ͨ͘͜͝Ш͔͖ͧ͘͞Ш͖͐Ш͈͈͔͈͙͑͛͒͛ͪ͠Ш͚͖͛Шͩ͐͘͝Шыͫ Ш͈͔͑͛ͧ͗͐Ш͎͙͛Ш͈͖͙͊ͩ͘ьШ͊͐ ͈Ш͔͈Ш͈͉͚͖͔͋͐ͩ͜ШͫШ͈͑͐Ш͔͈Ш͕͖͔ͩ͟͜Ш͈͗͌͐͛ͪ͘͘͠
͎͖͖͙͗͒͌͘͘͝͡Ш͈͊͐Ш͈͛Ш͖͈͗ͫ͐͜͟͝Ш͈͊͐Ш͈͖͊ͩ͘Ш͖͔͈͗ͧ͛͘͢б

Å̙͖͈͐Ш͈͈͎͚͑͛͐͛͐͑ͩ͘͘͞Ш͖͛͜Ш͖͔͖͙͗ͧ͛͘͢Шы͛ ͘͜͡Ш͈͑͐Ш͈͖͊͐ͤ͛͐͘ьШ͈͑ ͐Ш͎͙͛Ш͈͈͚͈͙͋͐͋͐͑͡Ш͈͈͙͗͊͊ͫ͘͠Ш͔͈͌͐͡Ш͔͈͖͔͈͌͋͐ͪ͛͘͝Шы͈͑͐
͈͈͔͖͎͑͛͛ͩьШ͈͗ ͧШ͖͔͛Ш͈͈͔͈͑͛͒͛ͫ͠бШы͗Ю͞ЮШ͖͐ Ш͓͚͙͌͛ͫ͌͐͘Ɠc͓ ͖͗͌͘͡Ш͔͈Ш͓͎͔Ш͚͎͓͈͔͖͔͜͡Ш͈͑͐Ш͖͗͒͒ͩЯШ͚͠ ͚͖͛ͧШ͔͈͌͐͡Ш͎
͌͜͏͓͓͚͎͊ͩ͐͘͜Ш͓͌Ш͖͛Ш͏͚͓͌͐͑ͧШ͈͚͖͗͒͐͡Ш͈͈͙͗͊͊ͫ͘͠Ш͎͙͛Ш͈͙ͪ͛͝Ш͗Ю͞ЮШ͌͒ ͚͎ͩ͐͛͞Ш͈͋͐ͩ͑͌͐͘Ш͓͈͔͚͎͙͘͠͡ЯШ͖͗ ͚͖͚͛ͩШ͓͕͎͙͡
͉͖͗ͧ͌͐͘͜Ш͈͑͐Ш͈͚͚͖͑͛͐͑͐͜͡Ш͈͖͙͈͊ͩ͒͑͛͑͒͗͑ ͏͙ͨШ͈͑͐Ш͖͐Ш͈͙͑͒ͪШ͈͙͗͑͛͐͑ͪ͘Ш͖͗͜Ш͈͖͖͑͒͜͏͖͔ͤШ͈͛Ш͖͖͓͈͛͑͌͘͜͡Ш͚ͨ͛͌Ш͔͈
͖͚͖͔͗ͪ͘͘͜͝Ш͑ͩ͛͐Ш͈͈͔͗͗ͩ͘͠Ш͈͗ͧШ͈͛ͧ͜Ш͖͗͜Ш͈͈͈͗͐͛͌͛͐͡Ш͈͗ͧШ͖͛Ш͔͓͖ͧь

Å̛͈ͧ͒͐͞Ш͌͗͡Ш͎͙͛Ш͔͙͛͌͐͑ͫ͞Ш͖͚͚͎͙͗ͪ͊͊͐͘Шы]Öfь

Å͈̑Ш͈͔ͫ͛Ш͖͖͔͖͓͐͑͐͑ͩШ͉͚͓͎͐ͨ͐Ш͎Ш͚͎͒ͤШ͖͗͜͏͖͔͈͙ͪ͛͛Ш͔͈ͪШΝΜӖШ͖͔͌͗͐͗͒ͪШ͚͎͔͛Ш͖͚͈͛ͪ͘͜͞Ш͓͛͐ͫбШы͔͈͓͑ͩ͌Ш͔͈ͪƚƨƖƻĲǃ͓͌
̣͎͔͙͒͒͌Ш͈͈͔͈͙͑͛͒͛ͪ͠Ш͈͑͐Ш͖͐Ш͈͈͔͚͙͗͛ͫ͌͐Ш͈͔ͫ͛Ш͔͌Ш͔͊ͪ͌͐Ш͈͈͈͙͑͛͛͐͑ͪ͝ьЮ

Å̙͖͈͐Ш͏͈Ш͈͔ͫ͛Ш͓͈͐Ш͔͓͔͎͌͋͌͋͌͐͊ͪШ͖͚͚͎͗ͪ͊͊͐͘Ш͈͊͐Ш͎͔͛Ш͚͈͌͐͊͊ͫ͠Ш͔͙͌ͧШ͖͖͛ͪ͛͐͜Ш͖͔͖͙͗ͧ͛͘͢Ш͚͖͛Ш͈͔͓͖͒͐͌͗ͧ͐͘б

Å͖͗͌̕͘͡Ш͎Ш͚͈͚͎͌͋͞͡Ш͖͔͛ͪ͛͐͠Ш͚͔͒ͤ͌͠Ш͔͈͔͈͌͐͡Ш͚͔͈͌͊͛͐͑ͫ͘͜б

https://youtube.com/shorts/fHPIIZ1Rd7g
https://youtube.com/shorts/KeUfvdZ6U14
https://youtube.com/shorts/TL_nE5hivTY
https://youtube.com/shorts/9pE680D66Ds
https://youtu.be/vAuaANX1VJM
https://youtu.be/dX2LaaQ0T9w
https://youtube.com/shorts/fOXRv0qB1z4
https://youtu.be/O5VSk2l2hdE
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2. Are you a partner on any other food -related EU projects?  

 

 

3. Age range  

 

 

 

4. Gender  

 

 

5. What type of organization do you work for?  
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6. What is your primary type of work?  

 

 

 

7. How would you rate the usefulness of this workshop  

 

 

 

8. How well trained were you in the best practices presented at this workshop?  

 

2. not well trained     to   5.very well trained  
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9. How did you find the different parts of the event  

 

 

 

10. How interesting did you find the innovations presented at this workshop?  

 

1 not at all interesting   to  5 very interesting   

 

 

11. Rate the sustainability of the innovations presented.  

 

1 not at all sustainable  to  5 very sustainable  
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12. Are these innovations applicable to your daily work?  

 

 

 

If Yes,  

How likely would you be to use the innovations presented here?  

1 not at all  to  5 very likely  
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6 Case study France 

The CS in France aimed at production of innovative dairy drinks based on co -products of cheese 

manufacturing held the training and demonstration event in two days focused on two different  

topic s: 

Day1 ð reuse of glass bottles, September 17, 39800 Poligny , France, Maison du Comté  

Day 2 - production of whey -based  drinks, September 18, 39800 Poligny , France, Maison du Comté  

 

Learning or Training Objectives : 

Day 1  

¶ understand the different types of reuses, and know the context (actors, regulations) at the 

regional and national levels  

¶ sharing the experience of actors involved in the different stages of reuse  

¶ d iscover a tool to help design reuse scenarios based on environmental criteria currently 

being developed as part of FAIRCHAIN  

¶ sharing the achievements of the FAIRCHAIN project: What should an SME pay attention to 

when deciding on reuse?  

Day 2  

¶ understanding the process of producing whey into fermented beverages  

¶ benefit from advice on how to set up the process  

¶ c ollectively discuss possible/necessary improvements to the process and its implementation 

to ensure its adoption and replicability   

¶ obtain a complete view of the achievements of the CS -FRA, recommendations  

 

6.1 Attendance list 

Day 1:  
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Day 2 : 



FAIRCHAIN PROJECT 
D7.8 ς Report summary of case studies workshopsFAIRCHAIN_D7.8_Summary report of 
Case studies Workshops_IFA_Final.docx 
 

35 

 

 

 

 

 

6.2 Agenda of the event 

Day 1  
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TIME ACTIVITY TYPE 

 

ACTIVITY TITLE ACTIVITY LEADER 

09.00 Welcome coffee    

09.30 Lecture  Introduction: 

Presentation of the 

FAIRCHAIN project and 

the case study 

conducted in France  

 

Geneviève Gésan -

Guiziou (INRAE) 

10.00 Lectures  Bottle reuse: what is it, 

why and with whom?  

Hugues Pelletier (Petrel)  

Melchior de 

Roquemaurel 

(rreseauConsigne et 

Vrac  

10:30 Break   

10:45 Discussions and debates  Sharing experiences 

with players involved in 

reuse 

Muriel Charlet (Jõaime 

Mes Bouteilles)  

13.00 Lunch    

14.30 Lecture and 

demonstration  

Presentation of a 

software tool based on 

environmental criteria 

to help design reuse 

scenarios  

Samuel le Féon  

16:00 Break   

16:15 Lecture s Presentation of 

FAIRCHAIN's 

achievements: What 

do we need to pay 

attention to, what are 

the difficulties, what 

are the benefits, when 

we want to embark on 

reuse, as small and 

medium -sized players?  

Odile Parizel & Virginie 

Herbreteau  (Actalia  

Muriel Charlet (Jõaime 

Mes bouteilles)  

Laure Raverot -

Bourgeois (ENILEA) 

Samuel Le Féon 

(INRAE) 

Geneviève Gésan -

Guiziou  (INRAE)  

 

17:30 Discussion Conclusions  Geneviève Gésan -

Guiziou (INRAE) & 

Hugues Pelletier (Petrel)  

17:45 - 19:00 Tasting Buffet aperitif with 

tasting of the drinks 

developed in 

FAIRCHAIN 

 

 

20:00  Outdoor dinner   
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Day 2  

TIME ACTIVITY TYPE ACTIVITY TITLE ACTIVITY LEADER 

8:30 Lecture  Introduction: 

Presentation of the 

FAIRCHAIN project and 

the case study 

conducted in France  

 

Geneviève Gésan -

Guiziou (INRAE) 

8:45 Lecture  Presentation of the 

production processes 

for two types of 

beverage (sparkling 

and non -sparkling)  

Laure Raverot -

Bourgeois  (ENILEA) 

 

10:00 Break   

10:30 Visit & Demonstration  Visit to the ENILEA hall: 

presentation and 

explanation of how the 

equipment works for 

the preparation of the 

drinks 

 

Laure Raverot -

Bourgeois (ENILEA) 

And ENILEA team  

12:00 Lunch    

13:30 Lectures  Presentation of 

FAIRCHAIN's 

achievements: What 

do you need to pay 

attention to, what are 

the difficulties and 

what improvements 

should you consider if 

you want to start 

producing whey -

based drinks?  

Odile Parizel & Virginie 

Herbreteau (Actalia)  

Laure Raverot -

Bourgeois & Fabrice 

Buchin (ENILEA) 

Samuel Le Féon 

(INRAE) 

Geneviève Gésan -

Guiziou, INRAE 

 

15:00 Discussion/Conclusions   Geneviève Gésan -

Guiziou  

 

6.3 Target audience 

Number of invited participants: 75 (+ Newsletter of Actalia , + INRAE network + network of Valorial 

competitiveness cluster  + sister project network ) 

¶ no. of actors (producers, food SMEs, traders, distributors): 25 

¶ no. of stakeholders (NGOs, public authorities, opinion leaders, and regulators): 17 

¶ no. wider audience (policy makers, retail, food industry, citizens): 18 

¶ no. from research and scientific organizations: 11 

¶ no. from sister projects: 4 
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Also 40 students from ENILEA, studying for their Advanced Technician Certificate, took part in this 

first demonstration day.  

6.4 Presentation material  

Due to space constraints the presentations which have more than 100 slides are added as pdf 

documents:  

1-FAIRCHAIN_CSFranc

e_Reemploi-17Sept-2024-Matin.pdf
           

2-FAIRCHAIN_CSFranc

e_Reemploi-17Sept-2024-Apres-midi.pdf
 

3-FAIRCHAIN_CSFranc

e_Boissons-18Sept-2024-Matin-allegee.pdf
       

4-FAIRCHAIN_CSFranc

e_Boissons-18Sept-2024-apres-midi-1.pdf
      

 

6.5 Dissemination materials (demonstrations & interviews) 

What do beneficiaries think ?  Reuse of returnable bottles for whey based drinks   

Raphaël CHACON, Directeur Recherche et Innovation , SILL Entreprises 

Thierry Bonnot, président de la SAS André Bonnot  

C®line GERMAIN, Charg®e de Mission ¨ la Direction R®gionale de lõAlimentation, de lõAgriculture 

et de la Forêt (DRAAF), de la région Bourgogne -Franche Comté.  

Melchior DE ROQUEMAUREL, animateur de lõassociation Consigne et R®emploi en Bourgogne 

Franche -Comté  

 

What do beneficiaries think ?  Production of innovative whey -based drink  

Linda Leroux, Ingénieur de recherches pour SILL Entreprises  

Thomas RIME, Responsable D®veloppement et Innovation ¨ lõInstitut Grangeneuve, Suisse. 

Jérémi Anxionnaz, Chargé de mission, Filières agricoles, Région Bourgogne Franche -Comté  

Aldjia Chabane -Chaouche , Ingénieur Innovations, chez VITAGORA, Pôle de compétitivité  

 

Avis du consommateur sur la boisson innovante à base de lactosérum  (consumer opinion on the 

innovative fermented whey based drinks)  

 

How to produce innovative whey -based drinks ð demonstration  

English 

French  

 

6.6 Feedback form 

The CS in France asked the participants after each day to provide feedback. Therefore,  the results 

include both days of the event with the answers of 21 and 19 people respectively. More than half 

https://youtu.be/54dIc0X1tv8
https://youtu.be/njR7XD-unSg
https://youtu.be/Totokly0f1Q
https://youtu.be/Totokly0f1Q
https://youtu.be/mgkxPkr2YqI
https://youtu.be/mgkxPkr2YqI
https://youtu.be/QOVpYnyCn8Y
https://youtu.be/bj-xqA85sjA
https://youtu.be/VMBmsVS9NUg
https://youtu.be/klsZB5_wSrA
https://youtu.be/vR3k_SuBbdk
https://youtu.be/RpNTwexdMFw
https://youtu.be/nuCDI8QFm7c
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of the respondents on  both days  were involved in different activities of the FAIRCHAIN project and 

only 9.5% and 21.4% involved in any other EU project respectively. Among them the age was 

distributed between 21 ð 40 and 41 to 60 years old with a slightly higher participation of male.  

The event of the first day was of high interest for private companies  (38.1%) while in the second day 

both  the private companies  (35,7%) and research institutions (28,6%) were well represented.  In day 

1 the food actors, food stakeholders and researchers were equally present with 33.3% while in Day 

2 the food actors counted for 42.9% while food stakeholders and researchers were represented with 

21.4 % and 28.6 % respectively. The sessions at  the events were rated as relevant or very relevant 

on  both days. H owever , after the first day the respondents  considered that they were equally 

trained or well trained 33.3% in the best practices presented during the event  and  in the second 

day the half  considered that they were somehow trained.  

The innovation presented was found very interesting and interesting by 47.6% and 50% in the two 

days and sustainable by 61.9 % and 57.1% of the participants  in the two days. Furthermore , more 

than 70 % will be able to use it in their work.  

 

1. Are you a partner in the FAIRCHAIN project  

 

 

2. Are you a partner on any other food -related EU projects?  

 

 

3. Age range  
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4. Gender  

 

 

5. What type of organization do you work for?  
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6. What is your primary type of work?  

 

 

 

7. How would you rate the usefulness of this workshop  

 

 

 

8. How well trained were you in the best practices presented at this workshop?  

 

1. not well trained     to   5.very well trained  
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9. How did you find the different parts of the event  

 

 

 

 

10. How interesting did you find the innovations presented at this workshop?  

 

1 not at all interesting   to  5 very interesting   
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11. Rate the sustainability of the innovations presented.  

 

1 not at all sustainable  to  5 very sustainable  

 

 

12. Are these innovations applicable to your daily work?  
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If Yes,  

How likely would you be to use the innovations presented here?  

1 not at all  to  5 very likely  
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7 Case study Sweden 

The CS in Sweden  aimed at developing wild berry business to boost local economy and social 

cohesion  and held the training and demonstration event in two days:  

Day  1 ð August  23, 2024, training event in Vännäs  

Day 2 ð August 24 , 2024, demonstration event in Bjurholm  

 

Learning or Training Objectives:  

¶ how to master the ICT tool BÄRRÄKNA  ð an innovative application to identify areas with high 

berry yields  

¶ how promote a local intermediate value chain for wild berries  

¶ demonstration of a local berry collection site and experiences of the set up and running it  

 

7.1 Attendance list 
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7.2 Agenda of the event 

Day 1  

TIME ACTIVITY TYPE ACTIVITY TITLE ACTIVITY LEADER 

09.00H Arrival & Lunch  Bus transport to forrest  Anna Molander  

09.30H Activity 1  Training ICT-tool 

BÄRRÄKNA 

Victor Marklund and 

Rebecka Lindmark  

11.00H Activity 2  Visit Bär i Bygden berry 

site  

Gun Lidestav  

12.00H Lunch    

13.00 Activity 3  Workshop  Anna Molander  

15.30H Tasting Try berry products  Anna Molander  

 

Day 2  

TIME ACTIVITY TYPE ACTIVITY TITLE ACTIVITY LEADER 

11:00 H Activity 1  Test BÄRRÄKNA and 

exhibition of project on 

Berry festival  

Victor Marklund and 

Rebecka Lindmark  

14:00 H Discussion Sum up the days  Anna Molander  

 

7.3 Target audience 

120 invitations via email and TEAMS, 489 unique views on LinkedIN from the CS leader and additional 

views via shares by other project partners. Published the invitation on the FAIRCHAIN project website  

https://eur05.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.fairchain-h2020.eu%2F23-24-august-bjurholm-sweden-fair-and-sustainable-intermediate-value-chain-for-wild-berries%2F&data=05%7C02%7Canna.molander%40ri.se%7Cf17239847c384a2c336808dcb604966e%7C5a9809cf0bcb413a838a09ecc40cc9e8%7C0%7C0%7C638585378040502257%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=28hxlyhIa1%2B42rq6PUfS4r5ikTME17jGMDH545yt8Os%3D&reserved=0
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and on a local website for food activities in Västerbotten . The events were a dvert ised in local 

newspaper with 3000 readers.  

¶ no. of actors (producers, food SMEs, traders, distributors): 10  

¶ no. of stakeholders (NGOs, public authorities, opinion leaders, and regulators): 30  

¶ no. wider audience (policy makers, retail, food industry, citizens): 10  

¶ no. from research and scientific organizations: 70  

¶ no. from sister projects: Invitation has been sent by project organisation  

In addition, there were around 200 visitors at the Bjurholm Berry festival (Day 2), where the ICT tool 

was demonstrated for a wider audience.  

 

7.4 Presentation material  

Material used to demonstrate  the IC T tool òBäräkna ó at the Bjurholm Berry festival day 2. The òBªritõs 

berry huntó activity was adapted for children who did the activity together with an adult. The adult 

downloaded the app on their mobile phone and then they could look for GPS points for blueberries, 

lingonberries and cloudberries.  

 

 

 

 

https://vasterbottensmat.se/kalendarium/
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7.5 Dissemination materials (demonstrations & interviews) 

Interview with beneficiaries of innovation developed to boost the wild berry economy in Sweden  

Demonstration of Case Study Sweden to boost the wild berry local economy and social cohesion  

https://youtu.be/RztUNpCTxKM
https://youtu.be/tREIPg8ljy0















































