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Executive Summary  

This document constitutes Deliverable 8.12 and the 2nd round of multi-actor national workshops within Work 

Package 8 (Dissemination, Communication and Exploitation). These workshops were built upon the 1st round 

of workshops conducted in Autumn 2020, which informed and coached the case study participants, and 

Deliverable 8.6. The 2nd round of workshops held during Spring 2021 was open to all actors and stakeholders 

interested in the project results and  impact on Short Food Supply Chains.   

The 2nd round of multi -actor national workshops took place between May ï June 2021 across the 9 European 

Hubs of the project.  
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1.  Introduction  

Deliverable 8.12 follows Deliverable 8.6 which included the first round of multi-actor national-learning 

workshops that took place in the second half of 2020 .  

The workshops were organised by the Hub Managers in each of the 9 countries in the Project. However, due 

to the continued national health and safety restrictions caused by the coronavirus pandemic, in person 

workshops were not possible in most of the countries .  

Preparation of the workshops followed the same approach as the 1st round, where the main objectives were 

to provide an overview of the project including the latest results as well as serving as a coaching exercise to 

support the development of innovative and successful solutions to Short Food Supply Chain practitioners 

involved in the case studies. The 2nd round of workshops took the form of a multiplier event and were open 

to all actors and stakeholders interested in the outcome and results of the project on SFSCs. Online meetings 

between work package leaders and hub managers were organised to go over the presentations and outlook 

of the workshop.  In many Work Packages additional results were available, and Hub Managers were then 

tasked with tra nslating the documents into their working languages for each of their workshops.  

1.1  Next Steps and Actions from Autumn 2020 workshops.  

There were three main actions stemming from Deliverable 8.6 as well as comments from the Case Studies 

regarding their part icipation in the project. Th is was reflected on by partners and Hub Managers and taken 

on board for the 2 nd round of workshops.  

ACTION:  Hub Managers to decide whether they will conduct a physical or online workshop. This will also 

influence the length of the workshops and the time participants will need to dedicate to engage in the event.   

ACTION: All the presentations from the workshops  to be uploaded on to the SMARTCHAIN Innovation 

platform. 

ACTION: Preparation of content for 2 nd round of workshops.  

The presentations from the workshops in all the nine working languages of the project were added to the 

SMARTCHAIN platform and were used in preparing the training materials for  WP6. Preparations for the 2nd 

round of workshops began in February 2021, with an online meeting between partners and Hub Managers 

with the lessons learnt form the 1 st round taken into consideration.  

 

2.  Multi -Actor National Workshops  

As mentioned above, due to the Covid-19 pandemic and government restrictions on the organisation of events 

and congregation of people, many Hub Managers conducted the workshops online in the form of multiplier 

event.  

The presentations were updated to reflect the new outcomes from the work package.  The content of the 

presentations gave a generalised overview of each work package coupled with the main outcome and results 

stemming from the project  

 An overview of the presentations are as follows:  

¶ Work Package 2: Technological and Non-Technological Innovations  

¶ Work Package 3: Social Innovations  

¶ Work Package 4: Food Related Consumer Perceptions  
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¶ Work Package 5: Integrative Sustainability Assessments  

¶ Work Package 6 & 8: Innovation platform & Dissemination, Exploitation and Communication  

¶ Work Package 7: Business and Policy Recommendations  

The workshops were organised between May and June 2021 by each Hub Manager in France, Germany, 

Greece, Hungary, Italy, Netherlands, Serbia, Spain, and Switzerland.  

Table 1 -List of SFSC Hubs and their workshops :  

County  Hub Manager   Date  Location  

France  ACTIA 23rd June Online  

Germany  UHOH 9th June Online 

Greece  UOC 3rd June Online 

Hungary  KIS 25th June  Hungary  

Italy  UNIBO 31st May Online 

Netherlands  AMPED 30th June Online (Hybrid) 

Serbia  UOB 27th May  Online 

Spain  GGIR 4th June Online  

Switzerland  AGROSCOPE 11th May  Online  

 

The workshops were open to all SFSC actors interested in the topic and outcomes of the project. Whilst the 

majority of the workshops were held online, the Dutch Hub organised a hybrid version, with the main 

presenters together in a studio, whilst t he Hungarian Hub expanded their workshop into an Expo to 

demonstrate the good practices of SFSCs and a networking event for Hungarian stakeholders.  

Each workshop included a wide range of participants including local businesses and organisations, farmers, 

farmer organisations as well as local administrations. In addition, some workshops were joined by partners 

from other H2020 projects linked to the topic of SFSCs. In the Dutch and Hungarian workshop local media 

also joined. Each workshop and registration were promoted across social media, newsletters, and emails with 

participants registering online. The workshops were also promoted via language, meaning participants across 

Europe were welcome to attend any of the workshops as long as they could follow the language spoken.    

The documents such as agenda followed the same pattern as the first workshop, and the Hub Managers 

adapted the contents to suit their requirements. When registering for the workshop, participants were  asked 

to confirm their consent to participate, an example of the template can be found in Annex I.  There was no 

maximum or minimum number of participants for each workshop and the number of participants ranged from 

14-162.  
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2.1  Photos and Screenshots  

During the meeting, many of the Hub Man agers took photos despite not being able to meet physical ly.  
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2.2  Main Discussion points from the workshops  

During the workshops, Hub Managers presented the main outcomes of the project with examples from the 

cases studies. Participants were given an opportunity to ask questions and Hub Managers provided a short 

overview of their work  along with the comments and discussions.  

The following bullet  points provide a brief overview of some of the comments made by participants during the 

workshop. Despite being different participants in each workshop, some participants made similar comments 

and asked similar questions. Although the workshops focused on the country of the Hub, participants were 

interested to see the different innovations taking place in other Hubs and Case Studies.  

2.2.1  Work Package 2: Technological and Non -Technological Innovations  

¶ It was suggested that it is necessary to experiment with low-medium cost technologies that are 

affordable and not necessarily high-tech, as potential investments in such technology needs to be 

moderate. Sophisticated, high-tech technologies such as vacuuming, drying, freeze-drying, etc. are 

usually not feasible for SFSCs, due to high fixed and high investment costs. 

 

¶ New initiatives using geo-tracking and referencing that are not driven by the producers but by other 

groups of actors were suggested. These initiatives are supported by specific structures like support 

programs to entrepreneurship. However, there is a gap in the link that has to be made between the 

initiatives and the agricultural advice structures.  

 

¶ Whilst there are examples of collaboration between SFSCs and LFSCs, the enabling conditions for 

collaboration are often not there and leads to stronger segregation and competition between 
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supermarkets and direct marketers. This statement was seconded by a participant who is also involved 

in the FAIRCHAIN project and highlighted that many of the result s of WP2 are congruent with findings 

of FAIRCHAIN. During data collection it was noticed that a stronger emphasis should be put on product 

development and convenience since those areas pose great marketing potential and are usually not 

well implemented or considered at many small-scale farming businesses. Within FAIRCHAIN, open 

laboratories will be implemented, which could be used by farmers to experiment, analyze, and develop 

new convenience products in a controlled and supervised setting. 

2.2.2  Work Package 3: Social Innovations  

¶ Many participants emphasised the critical role of trust in food systems and SFSCs. For the moment, 

there seems to be low engagement in collective actions. However, activities in WP 3 of the project 

and the characteristics of Social Innovation are elements that can stimulate stronger co -operation to 

engage stakeholder participation.  

 

¶ In the Hungarian workshops, there was a discussion on whether consumers and volunteers should be 

involved in SFSC value chain. Through events, festivals, farm visits etc and the feeling of community, 

makes SFSCs more attractive to consumers and a commitment towards a common goal.   

2.2.3  Work Package 4: Food Related Consumer Perceptions  

¶ In multiple workshops consumer behaviour was a much-discussed topic. Participants commented that 

whilst in general consumers indicate that they intend to buy more products from SFSCs, in reality they 

buy from conventional supply chains like supermarkets.  

 

¶ The advantage of commodities was discussed, and this was highlighted by an Austrian perspective 

during the German workshop who highlighted that 90% of consumers in Austria purchase food from 

supermarkets, hypermarkets, etc. Raising the point that the determining factor for the consumerôs 

decision to buy food at a specific location is time, rather than monetary issues and thus supermarkets, 

as one-stop-shop solutions offer the biggest convenience. 

 

¶ There are already consumers who are invested in solidary agriculture groups, and thus already have 

a higher awareness of how food is being sourced and produced and thus are more willing to devote 

their time on food -related topics, compared to the average consumer. Attention is needed to 

incentivise and motivate more consumers to pay closer attention on the topic of food.  Reaching out 

to th e average consumer, providing information about SFSCs, and eventually triggering some form of 

behavioral or perceptive change is the key challenge in order to establish a stronger sustainable and 

flourishing SFSC landscape.  

 

¶ It was also noted that educati onal programs for children as part of their schooling need to be 

implemented at an early age for providing enough space for reflection on conscious dun sustainable 

nutrition.  

2.2.4  Work Package 5: Integrative Sustainability Assessments  

¶ Participants raised a concern about the upscaling of the niche market and the risk to traceability. The 

rise of online platforms has created a new point of sale, selling multiple different products from 

different producers making the traceability of the products harder for consume rs.    

 

¶ Many participants found the SMARTCHAIN analyses on Corporate Social Responsibility surprising in 

the sense that factors related to CSR are good for SFSCs. Many SFSCs that develop activities relating 

to CSR donôt use labels to promote it, and in many cases, CSR is not widely used in practice. This is 

often due to the fact that many of the analysis is designed for larger businesses. Both the Spanish 
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and Swiss workshops came to the same conclusion that assessments and questionnaires tailored to 

smaller firms and SFSCs need to be addressed.  

 

¶ It was suggested that Life Cycle Assessments need to be simplified in order for it to be used by 

businesses that do not have all the knowledge nor the time to complete them. There is also a need to 

initially define the questions that will be used in the LCA t o avoid any misunderstanding and 

complexification. It was suggested that a website providing a simple model and easy to use by the 

stakeholders should be developed. Different questions should also be part of the model, to go deeper 

than the traditional ana lysis. 

2.2.5  Work Package 6&8: Innovation platform & Dissemination, Exploitation and 
Communication  

¶ Participants appreciated the access the innovation inventory and initiatives inventory, especially as it 

will help practitioners to discover innovations implemente d in different contexts but can be transferable 

to their local context.  

 

¶ An interesting point were raised in the German hub about the correlation between communication and 

engagement. Whilst many farmers value communication and contact with consumers, it should not 

be underestimated that communication demands time and that farmers also value their privacy.  

 

¶ Each workshop presented the GAIN model to all participants emphasizing the advantage of such model 

is the ephemeral aspect of the collaboration which can last in time and is very diversified, as much in 

profiles of actors as in treated subjects. It should be good to investigate different aspects of the SFSCs 

to better represent the actorsô profiles (i.e., many producers have different activities and experiences 

with the consumers), also to addressing prejudices (both positives and negatives).  

 

¶ Participants emphasized the added value of the SMARTCHAIN platform and the need of outreach and 

translation of the projectôs results. However, even with an appropriate communication it was 

highlighted that some producers cannot or may not want to implement many innovations. Sometimes 

there is a gap between the project and the reality of the producers.   

2.2.6  Work Package 7: Business and Policy Recommendations  

¶ In relatio n to the Business Model Canvas, it was noted that despite the tool being highly used it was 

complicated and it would be worthwhile for the tool to be more user friendly, so that advisers and 

farmers can use the tool.   

 

¶ Whilst cooperation is a feasible solution and a key factor in examples from Western Europe, this is not 

as simple for Central Europe examples. In addition, implementing cooperation remains a challenge for 

many due to legislation.  

 

¶ Participants also noted that the Facebook is a good media for advertising the SFSCs, but one e-

platform where all producers can be found will be the best solutions. The case of Hermeneus (Spain) 

online marketplace was very good proposal given by WP7.  

 

¶ Considering the challenges of many SFSCs when it comes to logistics and selling points, it would be 

important to analyze and validate further opportunities for collaboration between conventional (long) 

and direct (short) supply chains and even consider ñshorterò or ñintermediateò chains, if ñshortò chains 

are not feasible. 

 



15 

  

 

3.  Examples shared by participants during the workshop  

¶ The example of vending machines was a popular innovation shared by participants in multiple 

workshops which they saw as providing a cost benefit to producers or other SFSC practitioners.  

 

¶ An example given from Austria was their use for local products at s imple pick-up points using a cash 

box based on trust. The biggest advantage given to the choice of sale channel is that consumers can 

shop whenever they want and are not reliant on there being someone present. Due to the success of 

local pick-up points and vending machines, there is now a pilot project in Austria, in which the 

supermarket chain ñBillaò set up container spaces for regional food products. Those so-called ñregional 

boxesò are situated on parking lots and are fully serviced and maintained mini supermarkets, without 

retail staff.  Whilst farmers pay a certain price for using the retail space, they are not responsible for 

operating and servicing the space. 

 

¶ A similar initiative was shared by a Swiss participant óLa Petite Épicerieô which is a self-service store 

that is available 24/7 that enables the producers to see the availability of the stock in real time that 

enables them to restock when necessary. 

 

¶ The Dutch Hub case study shared their initiative óLocal2Local Talentsô which offers small projects and 

jobs in the sector of SFSCs to students, empowering them to get in contact with local landscapes and 

producers and encouraging them to become future consumers. Another example where people can 

come into contact with locally sourced food is through a collaboration between Local2Local and the 

Red Cross, where food boxes were provided for and delivered to vulnerable people living in cities as 

a reaction to the threat of food insecurity during COVID19.  

 

¶ The problem that SFSCs faced on in Serbia is delivery of their products on home address in big city 

by daily express service. The service is not well organized and often the products donôt reach the final 

consumers. There is no problem with delivery of their products from their city to central store od daily 

express in big city. The problem is delivery from central store to home address of customers. The 

solution has proposed: SFSCs have to cooperate, to hire track for delivery of their products in each 

big city from central store to home address of customers.  

 

¶ In Scandinavia, an interesting pick-up point concept has emerged called ñRekoò. According to this 

model, Reko customers can place an order for local produce via closed Facebook groups, in which 

producers and consumers can meet. Producers then announce when and where they are going to be 

available (usually it towards the end of a working week on a free of charg e space, e.g., parking lot). 

Consumers can then comment under the announcement which product and which quantity they would 

like to purchase. Orders are pre-commissioned by the farmers and brought to the agreed meeting 

point by car/truck (depending on the a mount of produce), where consumers and farmers exchange 

goods and have an opportunity to have conversations about the food quality, production processes 

and conditions.   

 

¶ Many German producers in the region of Hesse have shifted away from conventional sales channels 

(long supply chains, big retailers) towards short supply chains by collaborating with supermarkets to 

diversify their marketing channels. The model, called óLandmarktô can be attributed to region specific 

regulations and contracts between the supermarkets and local farmers in the region. As well as the 

personal sentiment and support of a local purchasing manager of a large supermarket chain, who 

valued local production and needed to meet demand for local produce and thus established 

collaboration with the Hessian direct marketersô association 

 

https://ackerbox.com/
https://ackerbox.com/
http://www.lapetiteepicerie.ch/
https://talents.local2local.nl/
https://landmarkt.hessische-direktvermarkter.de/
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¶ Some participants highlighted low efficacy and bureaucracy in the regional or national legislation, and 

that funding wasnôt easily accessible. They found preparation of documents too complicated, time 

consuming and the investment needed into SFSC obstacles.  

 

¶ Hungarian Hub Manager Katalin Kujani shared the concept of óGastronomy Ambassadorsô in the 

development of SFSCs. These ambassadors are able to present new, local and seasonal raw foods, 

recipes and tastes to consumers.  

4.  Conclusion  

During the workshops participants were encouraged by the results and expected results of the project, which 

was highlighted by their engagement in asking questions and commenting on the impact the project will have. 

Participants expressed their satisfaction with the outcomes of both the project and the workshop, highlighti ng 

the significance of practical solutions. Following workshops, participants were sent a questionnaire to complete 

which was used to evaluate the quality of SMARTCHAIN multi-actor workshops and events. The results of this 

can be found in Deliverable 9.4 Long-term impact roadmap.  

Whilst SFSC practitioners face different challenges across Europe, from the experiences of the workshops, it 

is fair to say that  in some cases they also share similar struggles and constraints when it comes to consumer 

perception, logistics and improved sustainability. In addition, some participants saw SFSCs remaining a niche 

or an alternative partial sales channel due to elevated effort for logistics and certain disadvantages in terms 

of product range.  Despite this, the different  examples along with solutions provided by the Project provided 

different perspectives from across Europe and new ideas for SFSC practitioners.  

The presentations from the 2nd round of workshops (2021) have been uploaded on the innovat ion platform, 

where last year were uploaded the presentations from the 1st round (2020) ( https://moodle.iseki -

food.net/course/index.php?categoryid=11 ).  

Useful links to the innovation platform and project websites was shared as well as the information about the 

projects that will carry on the legacy of the SMARTCHAIN innovation platform. These projects include CO-

FRESH, FAIRCHAIN, PLOUTOS, LOWINFOOD and FOODRUS.  

 

 

 

 

 

 

 

 

 

 

 

https://moodle.iseki-food.net/course/index.php?categoryid=11
https://moodle.iseki-food.net/course/index.php?categoryid=11
https://co-fresh.eu/
https://co-fresh.eu/
https://www.fairchain-h2020.eu/
https://ploutos-h2020.eu/
https://lowinfood.eu/
https://www.foodrus.eu/
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Annex I ï Information and Consent Template  
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Annex II ï List of Participants   

Germany  

Almanbet Nurlan Organic Services 

Anette Sutter Organic Services 

Christian Jochum Chamber of Agriculture Austria 

Sabine Hoppe Chamber of Agriculture Lower-Saxony 

Philip Kosanke Network Solidary Agriculture 

Dennis Gawlik University of Hohenheim 

Javier Casado University of Hohenheim 

Caspar Winkelmeyer University of Hohenheim 

Beatriz Herrera University of Hohenheim 

Maria Fritz Local2Local 

Lars Kundt Reformhaus DEMSKI 

Carolin Möller University of Kassel 

Branwen Miles COPA-COGECA 

Cristina Amaro Costa Agrarian School of Viseu  

(Escola Superior Agrária de Viseu) 

Martje Moseler Umgang (Media and news company) 

Hartmut Derler FH Joanneum University of Applied Sciences 

 

Greece  

 

Eugenia Petropoulou Assistant Professor / Head of the UoC  

Irini Theodorakopoulou Senior researcher / UoC team member 

Theo Benos 
Researcher & consultant / Uoc team member / Hub 

manager 

Pavlina Paradomenaki Senior citizen / gaia representative 

Danae Kindeli Agrotourism business owner / Member of gaia 
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Stella Galani Senior citizen/Gaia representative  

Litsa Katemi Producer / Allotropon representative 

Youla Bleta Senior citizen / Member of Allotropon 

Anastasios Panagiotopoulos Producer / Member of Allotropon 

Theo Bletas Senior citizen / Member of Allotropon 

Aris Ilias Agronomist & producer / Member of Allotropon  

Prodromos Kalaitzis Agri-business consultant 

Spiros Stachtiaris Food scientist & agricultural economist 

Ioanna Fretzou Manager at a food technology company 

 

Netherlands  

 

Albert   Hoekerswever  HubOranje! 

Alwin Brands Agile2B 

Anke Custers Provincie Limburg 

Ann De Craene Verbond van Belgische Tuinbouwcoöperaties 

Annuska de Jongh de Leeuw - Ogink Agrarisch bedrijf "De Jonghe Leeuw" 

Anouschka Smeets - 

Arja Kapitein Staten Noord Holland 

Arjan Monteny LTO Nederland 

Barjan Hooijer Bommelbeef 

Bart Stegink Overijssels Agrarisch Jongeren Kontact 

bas cloo dutch cuisine 

Benno Grimberg DLG Benelux 

Bob Massar amped 

Branwen Miles COPA-COGECA 

Bruce Westeneng BestelBewuster 

Carlo Verhart Voedsel Verbindt 

Cees Meijles province Fryslân 
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Dirk van der Beek Labora Returns 

Eline Van muilwijk Quista Solutions / het ware ambacht 

erika Frankhuizen Regiebureau POP 

Erwin van Hulsen FarmerBox 

fennie lansbergen IntoRoots 

Frans Hoekman De Groene Zwerm 

Gerard Titulaer Oregional 

Goderic Van den Brande The Holy Spiritus bv 

Hanneke Rombouts Hanneke's Duurzame Reis 

Hans Huibers NMK Esbaco 

Harriet Wouters Boeren & Buren België 

heidi brands agile2b 

Hillebrand Koning province of Flevoland 

Ilona Baan LTO Noord 

Iris Nekeman Wads Smaakhuus 

Jaap Kodde Flevofood 

Jacques Rijk Koninklijke Nederlandse Slagers 

Jacques Rijk KNS 

Jan Huijgen Eemlandhoeve 

Jan Juffermans Werkgroep Voetafdruk Nederland 

Jan Groen GreenOrganics 

Jan Willem Van der Schans self employed 

Jeffrey Spangenberg Food councilmra 

Jelleke De Nooy van Tol Catalyst4Change 

Jeroen de Vries Streekproductenmakelaar 

Jimmy D¿cker Vrije Universiteit 

Jolijn Zwart-van Kessel ZwartvanKessel Advies 

Joren Kruit Natuur en Milieu Overijssel 
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Jos Bijman Wageningen University 

Juriean Brands Gemeente Urk 

Karin Perdaems Polderknoflook 

Katharina Prause Provincie Flevoland 

katrien baetens Provincie Oost-Vlaanderen (Belgie) 

Kees Knook Voedselpioniers 

Kees Anker Regiebureau POP 

Kees-Willem Rademakers Hogeschool van Amsterdam 

Laura van Dijk Fleurke provincie Drenthe 

Linette Mak Lokaal Voedsel Utrecht 

Lisa Koopman Rai Amsterdam 

Louis de Jel Beter Eten voor Varik en omstreken 

Louis  De Jel  Adviesbureau 

Lucas Mutsaers Provincie Zuid-Holland 

M kemper Eemlandhoeve/Connect organisatie advies 

Maaike Wermer Natuurmonumenten 

Marc Van Wijk Indicia 

Marcel Kolder Lifestyle Almere 

Maria Fritz Local2Local 

Marie Jeanne Douven Natuurmonumenten 

Marieke Karssen Food Value 

Marieke Lameris NBC 

Marijn van Son Food Delta Zeeland 

Marius Monen Eindhoven University of Technology 

Mark Frederiks Amped 

Martin Woestenburg Stichting Heideboerderij Nederland 

Matthijs Post ProeVkantoor 

Menno van Ginkel RVO 
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menno heling UFF 

Merijn Luijkx Rabobank 

Michel Penterman Boeren van Amstel 

Micheline Vermeulen Boeren en Buren 

Michiel Korthals University of Gastronomic Sciences, Italy 

Michiel Korthals University of Gastronomic Sciences 

Mirjam Smit Bloom indigo 

Nathalia Tensen Natural Nature Food 

Nerminka Muslija Rabobank 

Olav Masseling Dutch Enterprise Agency 

Patrick de Cock La Ruche Qui Di Oui 

Paul van Straaten De Lokalist 

Paula Rijkens Foodvalley 

Pauline Pels Food Value 

Peter Heida Tetra Pak 

Petra Koster Dutch Fruitgrowers Organization 

Pieter-Jan Loveniers Ughent 

Rachel Herregraven VebaBox Cool Solutions 

Remco  Veltkamp Universiteit Utrecht 

Renate Kerbusch Odds & Ends 

Rene Bruijns RVO 

Ren®e Snoek Provincie Noord-Holland 

Ronald ter Voert RTV Media 

Roy Pollemans Geitenkaasboerderij Pollehof/ Mts Pollemans-Rijk 

Ryanna De boer Student 

Sebastiaan Hetterschijt Bakkersgrondstof 

Steunpunt Korte Keten Steunpunt Korte Keten 

Tom Genbrugge The Holy Spiritus bv 
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Vincent Lap Agrarisch 

Walter Luitwieler Gemeente Lelystad 

Wilbert Hilkens Food Insights B.V. 

Wim Coenraadts Provincie Noord-Brabant/Provincie Utrecht 

Wim van Oudheusden RIVO 

 

Serbia  

 

Ana Djurdjevac Univerzitet Donja Gorica , Fakultet za prehrambenu tehnologiju, 

Ana Marjanoviĺ Jeromela Institut za ratarstvo i povrtarstvo  

Ana Saleviĺ Poljoprivredni fakultet Univerziteta u Beogradu 

Blaģo Laleviĺ Poljoprivredni fakultet Zemun 

Boġko Jovanoviĺ Polo, Ļaļak 

Cane Jovanovic D.O.O. Polo Cacak 

Danica Boģoviĺ Tehnoloġki fakultet Novi Sad 

Danijel Milinļiĺ Milincic vinarija 

Djordje Radosavljeviĺ  Poljoprivredni fakultet  

Duġan R. Ivanoviĺ Ekoloġko druġtvo Dragaļ•evo - Guļ•a  

Duġan Vudragoviĺ Institute of Physics Belgrade 

Ivana Aniļiĺ Puratos doo 

Jelena Mioļinoviĺ Poljoprivredni fakultet Univerzitet u Beogradu 

Lazar Ģivkoviĺ Institut Mihajlo Pupin  

Marina Jelaļiĺ Ekostar 

Mirjana Peġiĺ University of Belgrade 

Mirjana Sulejmanovic Tehnoloski fakultet  

Miroslav Pesic Pg Miroslav Pesic 

Nenad Bojaniĺ Tehnoloġki fakultet Novi Sad 

Nikola Bajļetiĺ Poljoprivredni fakultet 

Oliver Vilotic D.O.O."Condor" 
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Pekara Kljuc (Guest)  

Peġiĺ Milica University of Belgrade 

Sara Djokovic  

Sasa Raskovic  

SlaĽana Stanojeviĺ University of Belgrade 

Sneģana Pantoviĺ Udruģenje kompanija preradu voĺa i povrĺa 

Sneģana Zlatanoviĺ Institute of General and Physical Chemistry 

Svetlana Kinevcanin CARDNO Emerging Markets Ltd 

Tamara Stosic Prirodno matematicki fakultet  

Tamara Zlatkov   

Vesna Njegic Pekara 

Viktor Nedovic University of Belgrade, Faculty of Agriculture 

șɔɖɧɋ ȸɖɆɭɐɔɈɎɰ  

ȲɎɑɋɓɆ ȨəɐɎɰ  

 

Spain  

 

Aintzane Esturo  IFU 

Alberto Alfaro  CIMA Nuevas Tecnologías Informáticas S.L. 

Aldana Bouzas Mendoza  UNITO 

Alexandra   

Alfonso Menoyo  Albacora 

Alvaro Areta  COAG 

Amaia Garcia   LA TRUFA DE ALAVA-ARABAKO BOILURRA KOOP.E 

Amaia Garrastazu  Hazi 

Ana Baranda  AZTI 

Ana Juan Licián  Centro Tecnológico Naval y del Mar 

Ane Fernandez  Auzo Lagun S.Coop 

Ane Ugena  AZTI 



27 

  

 

Aniol Peracaula  AZTI 

Borja Cazalis Lantegi Batuak 

Branwen Miles COPA-COGECA 

Laia Camps Alejo  Generalitat de Catalunya 

Carmen de Vega  ACTAE - Asoc de Ciencia y Tecnología de los Alimentos de Euskadi 

Carmen CAPISCOL  CITOLIVA 

Crystal D'Cruz  Getxo Greens 

Eduardo Puertolas AZTI 

Elena Santa Cruz AZTI 

Fernando de Inza  BIOSELECTA 

Francisco Javier Casado UHOH 

Francisco Javier Orellana EROSKI S. COOP 

Joan Godia Tresanchez Departamento de Agricultura de la Generalitat de Cataluña 

Ibon Goita  ADR Urkiola 

Izaskun Perez AZTI 

Juan Mari Totorika  Urkiola LGA 

Juan Sebastian Angarita Universidad de Deusto 

Karmele Larruskain Baleuko sl 

Leire Arantzamendi AZTI 

Louise   

Maite Cidad Estibalez AZTI 

Maria José Ilhéu Portuguese Rural Network  

Meritxel González   

Nina Jareño  Interempresas Media (iFOOD) 

Paula De Vera COPA-COGECA 

Raquel Rodriguez AZTI 

Rosa Macías Magdaleno OARSOALDEA, S.A 

Sergio Gallastegui Herrero CODE CONTRACT 
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Sonia Cabanas Arias CIFP MANUEL ANTONIO 

Sonia García Muñoz AZTI 

Sonia Riesco  AZTI 

Sergi Tort Martinez 
Departamento de Agricultura, Ganadería, Pesca y Alimentación de 

la Generalitat de Cataluña 

Vanesa García Estrada TECOAL  

Alfons Vilarrasa Cagigos  DARP 

 

Switzerland  

 

Etienne Besson Chèvrement bon 

Camille Aouinaït Agroscope 

Danilo Christen Agroscope 

Christoph Carlen Agroscope 

Jens Lansche Agroscope 

Laura Iten Agroscope 

Pauline Audoye CTCPA 

Magali Estève AGRIDEA 

Vincent Grèzes HES-SO Valais-Wallis 

Elodie Comby IFELV 

Danielle Roullier Domaine de lôaurore 

Boris Jost Casa del Mas 

Jeremie Forney University of Neuchatel 

 

France  

 

Sophie Cluzeau-Moulay ACTA 

Hélène Gross ACTA 

Clément Gindrat  

V. Herbreteau  
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Stéphane Georgé CTCPA 

Anne-Laure Levet  

Branwen Miles COPA-COGECA  

Anne-Christine Lefort ITAVI 

Catherine Loriot  

Sonia Ramonteu ACTA 

Valérie Lempereur  

Christophe Cotillon ACTIA 

Gemma Cornuau ACTIA 

Pauline Audoye CTCPA 
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