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1 Executive Summary 

In the course of the 4th and final year of FAIRCHAIN, six workshops were held in the framework 

of the case-studies (CS) with the aim to share with actors of the food value chain the learnings 

and good practices brought by the project. These events were organized at national level – in 

Austria, Belgium, France, Greece, Sweden and Switzerland – and offered both training and 

demonstration activities. 

Deliverable (D) 7.8 details the objectives, contents, audience and conclusions of these 

workshops which covered 12 days and were attended by more than 560 participants in total, 

representing all sectors of the food value chain – mostly small private companies such as food 

producers (e.g. farmers) or food-processing SMEs, as well as research & academy, although 

the participants profiles varied depending on the specificities of each CS. 

Overall, the workshops were well appreciated. The feedback collected from the participants 

shows that most of them (59%) consider the FAIRCHAIN innovations applicable to their daily 

work, of which nearly 90% declared themselves rather to very likely to use these innovations. 
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2 Introduction 

The 4th Year events of the FAIRCHAIN Case Studies (CS) aimed at training food chain actors in the 

best practices learned during the project. The events were organized at national level including a 

training workshop and a demonstration session. Deliverable (D) 7.8 presents the events organized 

by each CS underling the learning objectives and including: the attendance list, the agenda of the 

event, the target audience as well as the presentation materials. During these events dissemination 

materials in the form of interview videos or demonstrations on the use of innovations were produced 

and further used for communication and dissemination purposes. Participants were also asked to 

fill in a feedback form to evaluate the events and the innovations presented, and the results are 

presented for the entire event or for each day organized according to each CS. 
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3 Case study Austria 

The overarching ambition in the Austrian case study is to transition from individual initiatives by single 

short value chain actors to a more coordinated and cooperative approach involving intermediate 

value chains. This ambitious goal will be addressed through a social innovation: the implementation 

of a Food Innovation Incubator.  

The events in Austria took place on June 13, 2024, with the demonstration in the morning and the 

training workshop in the afternoon.  

Learning or training objectives: 

• provide insights into the replicability of the food innovation incubator for interested parties 

• showcase the results of the food innovation incubator and its performance 

• set up possible future cooperations 

3.1 Attendance list 

 

 



FAIRCHAIN PROJECT 
D7.8 – Report summary of case studies workshopsFAIRCHAIN_D7.8_Summary report of 
Case studies Workshops_IFA_Final.docx 
 

8 

 

3.2 Agenda of the event 

Time Programm 

09:00 - 09:30 Welcoming through head of the study program 

30 Minutes per Session: 
09:30 - 11:30 

Title: From the idea to the product 
30 minutes: Understanding regional consumption  

30 minutes: Product development 
30 minutes: Hygiene/quality assurance  

30 minutes: Workshop/equipment 

12:00 - 13:00  Lunch 

13:00 - 13:30 
4 years of Food Innovation Incubator - modules, model, experience 

reports 

13:30 - 14:00 Present model / Incubator model 

14:00 - 14:30 Coffee Break 

14:30 - 14:50 
15:10 - 15:30 
15:30 - 15:50 

Inputs from Incubator Participants: 
Bettina Ganglberger: e.g. start-up learnings 

Doris Lengauer: Styrian ginger 

15:45 - 16:30 Panel discussion 

16:30 - 18:00 Food and Networking 

 

3.3 Target audience 

Both established collaborators and new stakeholders engaged during the project were invited 

representing the entire food value chain. 

Number of invited participants: 33 

• no. of actors (producers, food SMEs, traders, distributors): 10 

• no. of stakeholders (NGOs, public authorities, opinion leaders, and regulators): 4 

• no. wider audience (policy makers, retail, food industry, citizens): 10 

• no. from research and scientific organizations: 9 

• no. from sister projects: 0 

 

3.4 Presentation material  

In the morning, an engaging Open Lab Day showcased project outcomes through hands-on 

demonstrations in a laboratory environment. This session was entirely interactive, and no formal 

presentations were provided. In the afternoon, the focus shifted to a structured presentation of the 

Incubator's achievements, delivered via PowerPoint. The following slides offer a detailed overview 

of these afternoon activities: 
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3.5 Dissemination materials (demonstrations & interviews)  

These videos were created showing the results of the Food Innovation Incubator:  

https://www.youtube.com/watch?v=gT5gtVrJGHM 

3.6 Feedback form 

During the Demonstration Day, oral feedback was collected, highlighting the participants’ 

appreciation for the activities provided by the Food Innovation Incubator. Attendees particularly 

valued the practical approach and noted an enhanced connection between stakeholders in the 

https://www.youtube.com/watch?v=gT5gtVrJGHM
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food sector. However, it was observed that interest in participating in activities tends to be higher 

at the outset. Despite sharing detailed plans for the project’s remaining duration, the long-term 

outlook of the Food Innovation Incubator remained unclear due to unresolved funding issues.  
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4 Case study Belgium 

The CS in Belgium aimed at developing innovative packaging machine for small and mid-sized 

actors. As previously communicated in the mitigation plan: to date, there is no operational 

machine. For that reason, the following mitigation measures are planned or already performed: 

“Despite the machine not being fully operational, the prototype will be utilized for demonstration 

purposes, and knowledge transfer regarding its implementation will be disseminated through 

tutorials to various stakeholders (processors; packaging suppliers; machine builders, etc.). This aims 

to bring together diverse actors to collectively work on shaping the future of value chains. Tutorials 

will be made which may be used to demonstrate the results achieved and how these may be 

used/implemented by SMEs (machine builders, food companies, farmer processors, etc.) across 

Europe. These tutorials will be used for training in the Master Sustainable food packaging and other 

educational programs (WP7: Training 1 + having material to reach farmers over EU).” 

The 4th year events were organised on three different days. 

Day 1: September 12, 2024 - Training sessions join with the co-creation workshop (WP1) at UGent-

campus Kortrijk  

Day 2: October 10, 2024 – Training event online 

Day 3: November 15, 2024 – Demonstration event at Veg-i-Tec building, 8500 Kortrijk  

Further, on 2 and 3 December, new small events were organized to demonstrate the small 

packaging machine with real product to a small French producer. This was described in D3.4. A 

small video was made to demonstrate to the broader public. 

 

Learning or Training Objectives:  

• explore aseptic packaging and its advantages. 

• evaluate packaging in pouches as the future of sustainable packaging and the potential 

increase in shelf-life.  

• identify the needs of the actors involved in food production and packaging.  
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4.1 Attendance list 

Day 1:
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Day 2 and 3 
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4.2 Agenda of the event 

Day 1: 

TIME ACTIVITY TYPE ACTIVITY TITLE ACTIVITY LEADER 

13.00 Arrival  Welcome Imca Sampers 

13.30 Introduction  

 

Lectures: 

• Determining factors 

of microbiological 

shelf life & safety  

Frank Devlieghere, 

Professor at Ghent 

University 

13.45 Presentations Lectures  

• Hygienic design & 

innovation working 

together in action (in 

English) 

• Air purification and 

aseptic filling under 

scrutiny 

• What requirements 

must sustainable food 

packaging meet? 

 

 

• Thierry Benezech, 

Research Director at 

INRAE 

• Pieter-Jan Loveniers, 

Researcher at Ghent 

University 

• Peter Ragaert, 

Director of Pack4Food 

& Professor of 

Packaging Technology 

at Ghent University 

 

15:30 Break   
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16:00 Co creation workshop   

18:00 Networking event and 

drinks 

 all 

 

Day 2 and Day 3: 

DATE TIME ACTIVITY TYPE ACTIVITY TITLE ACTIVITY LEADER 

17/10/24 16.15-

20.30 

Training Online Imca Sampers 

15/11/24 08.30-

10.30 

Introduction Demonstration Imca Sampers 

2-

3/12/2024 

Whole 

day 

Demonstration small 

packaging machine 

Small farmer testing Imca Sampers 

  

4.3 Target audience 

Day 1: Number of invited participants: 230 (+ LinkedIn, newsletter Pack4Food) 

• no. of actors (producers, food SMEs, traders, distributors): 122 

• no. of stakeholders (NGOs, public authorities, opinion leaders, and regulators): 71 

• no. wider audience (policy makers, retail, food industry, citizens): 18 

• no. from research and scientific organizations: 17 

• no. from sister projects: 2 

Day 2 and Day 3: Master’s students enrolled in the Master program: “Sustainable food packaging 

and other educational programs”: 8 

 

4.4 Presentation material  

Due to space constraints the presentations which has 176 slides is added as pdf document. 

FAIRCHAIN_MasterPr

esentation_copyright.pdf
 

 

 

4.5 Dissemination materials (demonstrations & interviews) 

The following videos were created: 

Testimonials of participants 

The role of air quality during packaging 

Sustainable food packaging 

Hygienic design of filling machine 

https://youtu.be/S0ZW7x9443w
https://youtu.be/DHeh2cmtFSY
https://youtu.be/B-iCwiy8rJ0
https://youtu.be/pS-tXR4GzHw
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Demonstration of the small packaging machine 

4.6 Feedback form 

The feedback form of the CS Belgium was filled by 23 participants with half being partners of the 

FAIRCHAIN project, 62% male and aged between 41 and 60. The event was of high interest for 

private companies (43,5%), universities (21.7%) and non-profit organizations (17.4%). Most of 

respondents, 52.2 %, found that the event was appropriately useful and 56 % felt that they are well 

trained in the best practices presented during the workshops, with the demonstration as their 

favorite part. The innovation presented was found interesting and sustainable by 47.8% and 52.2% 

of the participants, respectively, and 65% will be interested in using it in their work. 

 

1. Are you a partner in the FAIRCHAIN project 

 

 

 

 

2. Are you a partner on any other food-related EU projects? 

 

 

 

3. Age range 

 

 

 

 

https://youtube.com/shorts/D8B27U4myXI


FAIRCHAIN PROJECT 
D7.8 – Report summary of case studies workshopsFAIRCHAIN_D7.8_Summary report of 
Case studies Workshops_IFA_Final.docx 
 

20 

 

4. Gender 

 

 

5. What type of organization do you work for? 

 

 

 

6. What is your primary type of work? 

 

 

 

7. How would you rate the usefulness of this workshop? 
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8. How well trained were you in the best practices presented at this workshop? 

 

1. not well trained     to  5.very well trained 

 

 

 

9. What was your favorite part of the workshop? (to be specific for each workshop according 

to the agenda) 

 

 

 

10. How interesting did you find the innovations presented at this workshop? 

 

1 not at all interesting  to  5 very interesting  

 

 

11. Rate the sustainability of the innovations presented. 

 

1 not at all sustainable  to  5 very sustainable 
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12. Are these innovations applicable to your daily work? 

 

 

If Yes,  

How likely would you be to use the innovations presented here? 

1 not at all to 5 very likely 
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5 Case study Greece 

CS in Greece aimed at increasing the traceability and reliable information sharing in local dairy 

production. The events were organized on two different days:  

Day 1: September 27, 2024 – Training event hybrid involving actors in Athens and Stymfalia.  

Day 2: September 28, 2024 – Demonstration event in Stymfalia 

 

Learning or Training Objectives:  

• present and demonstrate the results of the case study to chain stakeholders and interested 

parties  

• explain the technologies involved and investigate their extensibility / scalability  

• discuss and critically evaluate the results of the CS 

 

5.1 Attendance list 
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5.2 Agenda of the event 

Day 1:  

TIME ACTIVITY TYPE 

 

ACTIVITY TITLE ACTIVITY LEADER 

15.50 Arrival    

16.00 Presentation  Introduction and 

objectives of Training  

Synelixis and Stymfalia  

16.15 Online learning  Blockchain technology Synelixis  

16.45 Discussion  Traceability in dairy 

sector 

Stymfalia  

17.15 Break   

17.30 Demo and 

Experimentation  

Access and usage of 

ICT / Blockchain tools. 

Dairy operation data. 

Verification of data 

trustworthiness.  

Synelixis and Stymfalia 

18.30  Discussion and wrap up   Synelixis and Stymfalia 

19.00 End    

 

Day 2: 

TIME ACTIVITY TYPE ACTIVITY TITLE ACTIVITY LEADER 

09.00 Arrival    

09.15 Presentation  Context and intro to 

the project, the CS, 

and the demo 

workshop.  

Synelixis and Stymfalia  
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09.45  Presentation and demo  Design and technical 

solution  

Synelixis  

10.15  Break    

10.30  Presentation and demo Dairy processes (Feta 

and yoghurt) and 

traceability 

Stymfalia  

11.00  Demo and 

experimentation  

Hands-on 

experimentation. 

Actual production, 

inspection of QR by 

participants.  

Synelixis and Stymfalia 

12.00   Discussion, evaluation, 

possible extensions.  

 

12.30 Lunch   

 

5.3 Target audience 

As target audience actors of the food chain, actively involved in the development of the CS and 

food chain stakeholders were considered. 

Number of invited participants: 23  

• no. of actors (producers, food SMEs, traders, distributors): 12 

• no. of stakeholders (NGOs, public authorities, opinion leaders, and regulators): 2 

• no. wider audience (policy makers, retail, food industry, citizens): 7 

• no. from research and scientific organizations: 2 

• no. from sister projects: 0 

 

5.4 Presentation material  
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5.5 Dissemination materials (demonstrations & interviews) 

Food actors’ opinion 

Interview Supplier expert  

Interview Supplier 

Interview Food Chain Stakeholder 

Interview breeder 

Interview employee 

Interview owner 

Positioning Valinas 

 

Interviews after the training event 

 

5.6 Feedback form 

The feedback form of the CS Greece was filled by 19 participants with the majority not involved in 

the FAIRCHAIN project nor in any other EU project. 68% of the participants were male and were 

equally distribute in the age range of 21 to 40 and 41 to 60. The event was of high interest to private 

companies, with good representation of the research (36,8%), food chain actors (26,3%) and other 

types of work (26%). 84.2 % found that the event was very useful and 47,7 % felt that they were well 

trained in the best practices presented at the workshop, finding all parts of the events very relevant. 

The innovation presented was found interesting and sustainable by 89.5% and 52.6% of the 

participants respectively, but 68% will not be able to use it in their work. 

 

1. Are you a partner in the FAIRCHAIN project 

 

 

            

        

                                                                                                         
                                                                     

                                                                                                           
                                               

                                                                                                            
                                                                                                    
                                                                                                      
                                                                                                     
                                                             

                                          

                                                                                                       
                                                                 

                                                                                                  

                                                      

https://youtube.com/shorts/fHPIIZ1Rd7g
https://youtube.com/shorts/KeUfvdZ6U14
https://youtube.com/shorts/TL_nE5hivTY
https://youtube.com/shorts/9pE680D66Ds
https://youtu.be/vAuaANX1VJM
https://youtu.be/dX2LaaQ0T9w
https://youtube.com/shorts/fOXRv0qB1z4
https://youtu.be/O5VSk2l2hdE


FAIRCHAIN PROJECT 
D7.8 – Report summary of case studies workshopsFAIRCHAIN_D7.8_Summary report of 
Case studies Workshops_IFA_Final.docx 
 

29 

 

 

2. Are you a partner on any other food-related EU projects? 

 

 

3. Age range 

 

 

 

4. Gender 

 

 

5. What type of organization do you work for? 
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6. What is your primary type of work? 

 

 

 

7. How would you rate the usefulness of this workshop 

 

 

 

8. How well trained were you in the best practices presented at this workshop? 

 

2. not well trained     to  5.very well trained 
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9. How did you find the different parts of the event  

 

 

 

10. How interesting did you find the innovations presented at this workshop? 

 

1 not at all interesting  to  5 very interesting  

 

 

11. Rate the sustainability of the innovations presented. 

 

1 not at all sustainable  to  5 very sustainable 
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12. Are these innovations applicable to your daily work? 

 

 

 

If Yes,  

How likely would you be to use the innovations presented here? 

1 not at all to 5 very likely 
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6 Case study France 

The CS in France aimed at production of innovative dairy drinks based on co-products of cheese 

manufacturing held the training and demonstration event in two days focused on two different 

topics: 

Day1 – reuse of glass bottles, September 17, 39800 Poligny, France, Maison du Comté 

Day 2 - production of whey-based drinks, September 18, 39800 Poligny, France, Maison du Comté 

 

Learning or Training Objectives: 

Day 1 

• understand the different types of reuses, and know the context (actors, regulations) at the 

regional and national levels 

• sharing the experience of actors involved in the different stages of reuse 

• discover a tool to help design reuse scenarios based on environmental criteria currently 

being developed as part of FAIRCHAIN 

• sharing the achievements of the FAIRCHAIN project: What should an SME pay attention to 

when deciding on reuse? 

Day 2 

• understanding the process of producing whey into fermented beverages 

• benefit from advice on how to set up the process 

• collectively discuss possible/necessary improvements to the process and its implementation 

to ensure its adoption and replicability  

• obtain a complete view of the achievements of the CS-FRA, recommendations 

 

6.1 Attendance list 

Day 1:  
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Day 2: 
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6.2 Agenda of the event 

Day 1 
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TIME ACTIVITY TYPE 

 

ACTIVITY TITLE ACTIVITY LEADER 

09.00 Welcome coffee   

09.30 Lecture Introduction: 

Presentation of the 

FAIRCHAIN project and 

the case study 

conducted in France 

 

Geneviève Gésan-

Guiziou (INRAE) 

10.00 Lectures Bottle reuse: what is it, 

why and with whom? 

Hugues Pelletier (Petrel) 

Melchior de 

Roquemaurel 

(rreseauConsigne et 

Vrac 

10:30 Break   

10:45 Discussions and debates Sharing experiences 

with players involved in 

reuse 

Muriel Charlet (J’aime 

Mes Bouteilles) 

13.00 Lunch   

14.30 Lecture and 

demonstration 

Presentation of a 

software tool based on 

environmental criteria 

to help design reuse 

scenarios 

Samuel le Féon 

16:00 Break   

16:15 Lectures Presentation of 

FAIRCHAIN's 

achievements: What 

do we need to pay 

attention to, what are 

the difficulties, what 

are the benefits, when 

we want to embark on 

reuse, as small and 

medium-sized players? 

Odile Parizel & Virginie 

Herbreteau (Actalia 

Muriel Charlet (J’aime 

Mes bouteilles) 

Laure Raverot-

Bourgeois (ENILEA) 

Samuel Le Féon 

(INRAE) 

Geneviève Gésan-

Guiziou (INRAE)  

 

17:30 Discussion Conclusions Geneviève Gésan-

Guiziou (INRAE) & 

Hugues Pelletier (Petrel) 

17:45 - 19:00 Tasting Buffet aperitif with 

tasting of the drinks 

developed in 

FAIRCHAIN 

 

 

20:00  Outdoor dinner  
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Day 2 

TIME ACTIVITY TYPE ACTIVITY TITLE ACTIVITY LEADER 

8:30 Lecture Introduction: 

Presentation of the 

FAIRCHAIN project and 

the case study 

conducted in France 

 

Geneviève Gésan-

Guiziou (INRAE) 

8:45 Lecture Presentation of the 

production processes 

for two types of 

beverage (sparkling 

and non-sparkling) 

Laure Raverot-

Bourgeois (ENILEA) 

 

10:00 Break   

10:30 Visit & Demonstration Visit to the ENILEA hall: 

presentation and 

explanation of how the 

equipment works for 

the preparation of the 

drinks 

 

Laure Raverot-

Bourgeois (ENILEA) 

And ENILEA team 

12:00 Lunch   

13:30 Lectures Presentation of 

FAIRCHAIN's 

achievements: What 

do you need to pay 

attention to, what are 

the difficulties and 

what improvements 

should you consider if 

you want to start 

producing whey-

based drinks? 

Odile Parizel & Virginie 

Herbreteau (Actalia) 

Laure Raverot-

Bourgeois & Fabrice 

Buchin (ENILEA) 

Samuel Le Féon 

(INRAE) 

Geneviève Gésan-

Guiziou, INRAE 

 

15:00 Discussion/Conclusions  Geneviève Gésan-

Guiziou 

 

6.3 Target audience 

Number of invited participants: 75 (+ Newsletter of Actalia, + INRAE network + network of Valorial 

competitiveness cluster + sister project network) 

• no. of actors (producers, food SMEs, traders, distributors): 25 

• no. of stakeholders (NGOs, public authorities, opinion leaders, and regulators): 17 

• no. wider audience (policy makers, retail, food industry, citizens): 18 

• no. from research and scientific organizations: 11 

• no. from sister projects: 4 
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Also 40 students from ENILEA, studying for their Advanced Technician Certificate, took part in this 

first demonstration day. 

6.4 Presentation material  

Due to space constraints the presentations which have more than 100 slides are added as pdf 

documents: 

1-FAIRCHAIN_CSFranc

e_Reemploi-17Sept-2024-Matin.pdf
           

2-FAIRCHAIN_CSFranc

e_Reemploi-17Sept-2024-Apres-midi.pdf
 

3-FAIRCHAIN_CSFranc

e_Boissons-18Sept-2024-Matin-allegee.pdf
       

4-FAIRCHAIN_CSFranc

e_Boissons-18Sept-2024-apres-midi-1.pdf
      

 

6.5 Dissemination materials (demonstrations & interviews) 

What do beneficiaries think ? Reuse of returnable bottles for whey based drinks  

Raphaël CHACON, Directeur Recherche et Innovation, SILL Entreprises 

Thierry Bonnot, président de la SAS André Bonnot 

Céline GERMAIN, Chargée de Mission à la Direction Régionale de l’Alimentation, de l’Agriculture 

et de la Forêt (DRAAF), de la région Bourgogne-Franche Comté. 

Melchior DE ROQUEMAUREL, animateur de l’association Consigne et Réemploi en Bourgogne 

Franche-Comté 

 

What do beneficiaries think ? Production of innovative whey-based drink 

Linda Leroux, Ingénieur de recherches pour SILL Entreprises 

Thomas RIME, Responsable Développement et Innovation à l’Institut Grangeneuve, Suisse. 

Jérémi Anxionnaz, Chargé de mission, Filières agricoles, Région Bourgogne Franche-Comté 

Aldjia Chabane -Chaouche, Ingénieur Innovations, chez VITAGORA, Pôle de compétitivité  

 

Avis du consommateur sur la boisson innovante à base de lactosérum (consumer opinion on the 

innovative fermented whey based drinks) 

 

How to produce innovative whey-based drinks – demonstration 

English 

French 

 

6.6 Feedback form 

The CS in France asked the participants after each day to provide feedback. Therefore, the results 

include both days of the event with the answers of 21 and 19 people respectively. More than half 

https://youtu.be/54dIc0X1tv8
https://youtu.be/njR7XD-unSg
https://youtu.be/Totokly0f1Q
https://youtu.be/Totokly0f1Q
https://youtu.be/mgkxPkr2YqI
https://youtu.be/mgkxPkr2YqI
https://youtu.be/QOVpYnyCn8Y
https://youtu.be/bj-xqA85sjA
https://youtu.be/VMBmsVS9NUg
https://youtu.be/klsZB5_wSrA
https://youtu.be/vR3k_SuBbdk
https://youtu.be/RpNTwexdMFw
https://youtu.be/nuCDI8QFm7c
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of the respondents on both days were involved in different activities of the FAIRCHAIN project and 

only 9.5% and 21.4% involved in any other EU project respectively. Among them the age was 

distributed between 21 – 40 and 41 to 60 years old with a slightly higher participation of male.  

The event of the first day was of high interest for private companies (38.1%) while in the second day 

both the private companies (35,7%) and research institutions (28,6%) were well represented.  In day 

1 the food actors, food stakeholders and researchers were equally present with 33.3% while in Day 

2 the food actors counted for 42.9% while food stakeholders and researchers were represented with 

21.4 % and 28.6 % respectively. The sessions at the events were rated as relevant or very relevant 

on both days. However, after the first day the respondents considered that they were equally 

trained or well trained 33.3% in the best practices presented during the event and in the second 

day the half considered that they were somehow trained.  

The innovation presented was found very interesting and interesting by 47.6% and 50% in the two 

days and sustainable by 61.9 % and 57.1% of the participants in the two days. Furthermore, more 

than 70% will be able to use it in their work. 

 

1. Are you a partner in the FAIRCHAIN project 

 

 

2. Are you a partner on any other food-related EU projects? 

 

 

3. Age range 
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4. Gender 

 

 

5. What type of organization do you work for? 
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6. What is your primary type of work? 

 

 

 

7. How would you rate the usefulness of this workshop 

 

 

 

8. How well trained were you in the best practices presented at this workshop? 

 

1. not well trained     to  5.very well trained 
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9. How did you find the different parts of the event  

 

 

 

 

10. How interesting did you find the innovations presented at this workshop? 

 

1 not at all interesting  to  5 very interesting  
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11. Rate the sustainability of the innovations presented. 

 

1 not at all sustainable  to  5 very sustainable 

 

 

12. Are these innovations applicable to your daily work? 
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If Yes,  

How likely would you be to use the innovations presented here? 

1 not at all to 5 very likely  
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7 Case study Sweden 

The CS in Sweden aimed at developing wild berry business to boost local economy and social 

cohesion and held the training and demonstration event in two days: 

Day 1 – August 23, 2024, training event in Vännäs  

Day 2 – August 24, 2024, demonstration event in Bjurholm 

 

Learning or Training Objectives:  

• how to master the ICT tool BÄRRÄKNA – an innovative application to identify areas with high 

berry yields 

• how promote a local intermediate value chain for wild berries 

• demonstration of a local berry collection site and experiences of the set up and running it 

 

7.1 Attendance list 
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7.2 Agenda of the event 

Day 1 

TIME ACTIVITY TYPE ACTIVITY TITLE ACTIVITY LEADER 

09.00H Arrival & Lunch Bus transport to forrest Anna Molander 

09.30H Activity 1 Training ICT-tool 

BÄRRÄKNA 

Victor Marklund and 

Rebecka Lindmark 

11.00H Activity 2 Visit Bär i Bygden berry 

site  

Gun Lidestav 

12.00H Lunch   

13.00 Activity 3 Workshop Anna Molander 

15.30H Tasting Try berry products Anna Molander 

 

Day 2 

TIME ACTIVITY TYPE ACTIVITY TITLE ACTIVITY LEADER 

11:00 H Activity 1 Test BÄRRÄKNA and 

exhibition of project on 

Berry festival  

Victor Marklund and 

Rebecka Lindmark 

14:00 H Discussion Sum up the days Anna Molander 

 

7.3 Target audience 

120 invitations via email and TEAMS, 489 unique views on LinkedIN from the CS leader and additional 

views via shares by other project partners. Published the invitation on the FAIRCHAIN project website  

https://eur05.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.fairchain-h2020.eu%2F23-24-august-bjurholm-sweden-fair-and-sustainable-intermediate-value-chain-for-wild-berries%2F&data=05%7C02%7Canna.molander%40ri.se%7Cf17239847c384a2c336808dcb604966e%7C5a9809cf0bcb413a838a09ecc40cc9e8%7C0%7C0%7C638585378040502257%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=28hxlyhIa1%2B42rq6PUfS4r5ikTME17jGMDH545yt8Os%3D&reserved=0
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and on a local website for food activities in Västerbotten. The events were advertised in local 

newspaper with 3000 readers.  

• no. of actors (producers, food SMEs, traders, distributors): 10 

• no. of stakeholders (NGOs, public authorities, opinion leaders, and regulators): 30 

• no. wider audience (policy makers, retail, food industry, citizens): 10 

• no. from research and scientific organizations: 70 

• no. from sister projects: Invitation has been sent by project organisation 

In addition, there were around 200 visitors at the Bjurholm Berry festival (Day 2), where the ICT tool 

was demonstrated for a wider audience.  

 

7.4 Presentation material  

Material used to demonstrate the ICT tool “Bäräkna” at the Bjurholm Berry festival day 2. The “Bärit’s 

berry hunt” activity was adapted for children who did the activity together with an adult. The adult 

downloaded the app on their mobile phone and then they could look for GPS points for blueberries, 

lingonberries and cloudberries. 

 

 

 

 

https://vasterbottensmat.se/kalendarium/
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7.5 Dissemination materials (demonstrations & interviews) 

Interview with beneficiaries of innovation developed to boost the wild berry economy in Sweden 

Demonstration of Case Study Sweden to boost the wild berry local economy and social cohesion 

https://youtu.be/RztUNpCTxKM
https://youtu.be/tREIPg8ljy0
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7.6 Feedback form 

A total of 10 external and 4 RISE participants attended the events of the CSs in Sweden however 

only 5 filled the feedback form as presented below.  

Of all respondents 20% were involved in the FAIRCHAIN project and 40% in any other EU project. 

The participants were in the age range of 21 – 60 and with 80% women working mainly in research. 

They rated the events as somehow useful (40%) and useful (40%) and 60% considered that they 

were well trained in the best practices at the end of the event. The reception of berries was part of 

the event considered by all respondents as being very relevant. The innovation was found 

interesting (40%) and very interesting (40%) and sustainable (60%).  60% of respondents said that the 

innovations are applicable to their daily work and 66.7% will probably use it in the future. 

 

1. Are you a partner in the FAIRCHAIN project 

 

 

2. Are you a partner on any other food-related EU projects? 

 

 

3. Age range 

 

 

4. Gender 
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5. What type of organization do you work for? 

 

 

 

6. What is your primary type of work? 

 

 

 

7. How would you rate the usefulness of this workshop 
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8. How well trained were you in the best practices presented at this workshop? 

 

2. not well trained     to  5.very well trained 

 

 

 

9. How did you find the different parts of the event  

 

 

10. How interesting did you find the innovations presented at this workshop? 

 

1 not at all interesting  to  5 very interesting  
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11. Rate the sustainability of the innovations presented. 

 

1 not at all sustainable  to  5 very sustainable 

 

 

12. Are these innovations applicable to your daily work? 

 

 

 

If Yes,  

How likely would you be to use the innovations presented here? 

1 not at all to 5 very likely 
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8 Case study Switzerland 

The CS in Switzerland aimed at co-product valorisation and generation of additional added value 

for SMEs and regional stakeholders and had two different areas of research separately considered 

for the two days of training and demonstration events: 

Day 1 – focused on pyrolysis and biochar, March 21, 2024, at Ecole Agriculture du Valais (EAV), 

Chateauneuf-Conthey, Wallis  

Day 2 – valorization of apple pomace, April 18 at Grangeneuve (Posieux) and Agropôle (Molondin) 

 

Learning or Training Objectives:  

Day 1:  

• raise awareness about the potential of a regional pyrolysis & biochar-based business 

concept starting from dry coproducts from the regional fruit sector.  

• illustrate with a concrete CS in central Wallis, south Switzerland, showing the range of actors 

needed and the critical success factors.  

• enable participants/actors to engage together and share their perspective on this kind of 

regional business concept. 

Day 2: 

• demonstrate the results of the project, focusing on FAIRCHAIN vinegar production and the 

range of applications.     

• enable participants/actors to engage together and share their views on this kind of regional 

business concepts. 

 

8.1 Attendance list 

Day 1 
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Day 2 

 

8.2 Agenda of the event 

Day 1 

TIME ACTIVITY TYPE ACTIVITY TITLE ACTIVITY LEADER 

11H Arrival & welcome + 

attendance list 

Welcome participants DSS+ team and EAV  

11H15 Activity 1: Pedagogic 

presentation  

FAIRCHAIN, definitions, 

context & case study 

results – best practices  

Anne Verniquet, DSS+  

11H45 Activity 2: Awareness 

raising - Video from a 

farmer in another region. 

Learning from people 

already doing it!  

Yan Pavillard, DSS+  

12H15 Activity 3: Engaging 

session   

And you, who else 

would you imagine as 

potential actors of 

such regional business 

concept?  

Benjamin Herbreteau, 

Yan Pavillard, Anne 

Verniquet 

12h35 Activity 4: Going beyond 

Wallis?   

Towards a regional 

biochar operational 

group (Romandie) 

Danielle Albiker, 

AGRIDEA 
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12H45 Feedback session  Q&A, evaluation form 

and short interviews  

All,  

Yan Pavillard 

13H15 Lunch together    All  

 

Day 2: 

TIME ACTIVITY TYPE ACTIVITY TITLE ACTIVITY LEADER 

8H00-9H00 Road Posieux to 

Molondin.  

Arrival & welcome 

Getting to know each 

other’s.  

Welcome participants 

All 

DSS+, Cogiterre, 

Grangeneuve  

9H15-9h45 Activity 1: Understanding 

the regional context  

Agropôle presentation 

and visit  

Melissa Fankhauser, 

Agropôle 

9H45 -11h15  Activity 2: 

Demonstrations !   

(2 sub-groups) 

 

FAIRCHAIN vinegar 

production @ 

Cogiterre vinegar 

factory.  

 

FAIRCHAIN vinegar 

detergency 

application @Clean-

Green premises 

 

Clément Gindrat, 

Cogiterre 

 

 

 

Basile Giroud, Clean-

Green 

11H15-

12H15 

Activity 3: Road 

Molondin to Posieux  

Networking time! All 

12H15-

14H00 

Lunch  Networking time! All   

14H-16H Activity 3: Field visit, 

poster presentation, and 

brainstorming  

Discovering potential 

phytosanitary 

applications for the 

FAIRCHAIN Vinegar. 

Challenging the 

research methodology 

and suggesting next 

steps.   

Thomas Rime, Aurélie 

Moix, Grangeneuve 

16h00-

16h30 

Feedback session  All 

 

8.3 Target audience 

Day 1 

Number of invited participants: 79  

• no. of actors (producers, food SMEs, traders, distributors): 40  

• no. of stakeholders (NGOs, public authorities, opinion leaders, and regulators): 18 

• no. wider audience (policy makers, retail, energy provider, citizens): 15 

• no. from research and scientific organizations: 6 

• no. from sister projects: 0 
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Day 2 

Number of invited/attended (without the FAIRCHAIN team): 49/12 

• no. of actors (producers, food SMEs, traders, distributors): 15/4 

• no. of stakeholders (NGOs, public authorities, opinion leaders, and regulators): 13/1 

• no. wider audience (policy makers, retail, food industry, citizens): 5/1 

• no. from research and scientific organizations: 14/4 

• no. from sister projects: 2/2 

 

8.4 Presentation material  
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8.5 Dissemination materials (demonstrations & interviews) 

Qu’en disent les bénéficiaires? - Transformer vos déchets ligneux en ressources - pyrolyse & biochar 

Alexandre Fricker, OPALINE Pierre-Jean Duc, OIKEN Sofia Moreira, FRUTONIC Case study Swiss 

 

Use of the FAIRCHAIN vinegar by CleenGreens 

 

Qu’en disent les bénéficiaires? - Valorisation optimisée des coproduits de la filière fruits 

Basil Giroud Superviseur formation et support client CleanGreens Solutions SA Case Study Swiss 

Camille Wolf Co-fondatrice Low Impact food SA 

Clément Gindrat Project manager Cogiterre 

Fabien Hallenbarter Responsable assurance qualité sécurité Biofruits 

François Barja Université de Genève Microbiologie Appliquée 

Thierry Benezech Directeur de recherche INRAE 

Thomas Rime Responsable Développement et innovation Grangeneuve 

Xavier Simmonet Collaborateur scientifique Agroscope 

8.6 Feedback form 

The CS in Switzerland organized the event in two different days according to the two topics covered 

by the CS. Therefore, 10 and 11 responses have been received for the two days of events. Day one 

had participants outside of the FAIRCHAIN project or any other related EU project, 70% male with 

the age range of 41 to 60.  They work in private companies (40%), other types of work (30%) and at 

https://youtu.be/Kx8t3YYT110
https://youtu.be/Kx8t3YYT110
https://youtu.be/8eWOVgofyTI
https://youtu.be/lyB3rvqJrCE
https://youtu.be/_gGL_QzisJ8
https://youtu.be/rXzNWXHk-0I
https://youtu.be/qRlHXwYZUPk
https://youtu.be/ht-LvRCUyFk
https://youtu.be/i74lSsoAwbM
https://youtu.be/dLxJ4z05hGs
https://youtu.be/NU2jptP1Ax0
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the public authorities (20%) as researchers, food actors and food stakeholders. Day 2 had 63% of 

people involved in the FAIRCHAIN project with the age of 21 - 40 with a high participation of male. 

They work in research (45.5%), private companies (27.3%) and universities (27.3%).  

Events on both days were rated as appropriately useful (day 1: 70%, day 2: 45.5%) and very useful 

(day 1: 20%, day 2: 45.5%) with networking sessions considered very relevant among the others.  

The innovation presented was found interesting by 50% (day 1) and 54.5% (day 2) and sustainable 

by 60 % (day 1) and 54.5 % (day 2). Furthermore, more than 70% (day 1) and 63.6 % (day 2) 

respectively, consider the innovation applicable in their work and 57.1% (day 1) and 71.4 % (day 2) 

will be able to use it in their work. 

 

1. Are you a partner in the FAIRCHAIN project 

 

 
 

 

2. Are you a partner on any other food-related EU projects? 

 

 
 

3. Age range 
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4. Gender 

 

 

5. What type of organization do you work for? 
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6. What is your primary type of work? 

 

 

7. How would you rate the usefulness of this workshop 

 

 
 

8. How well trained were you in the best practices presented at this workshop? 

 

1. not well trained     to  5.very well trained 
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2. How did you find the different parts of the event  

 

 

 

 

3. How interesting did you find the innovations presented at this workshop? 

 

1 not at all interesting  to  5 very interesting  
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4. Rate the sustainability of the innovations presented. 

 

1 not at all sustainable  to  5 very sustainable 

 

 

 

5. Are these innovations applicable to your daily work? 
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If Yes,  

How likely would you be to use the innovations presented here? 

1 not at all to 5 very likely  
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9 FAIR FAIRCHAIN Data Management policy 

Data produced in this deliverable have been not been stored in any dataset repository. 
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10 Conclusion 

The CS workshops were organized at national level by each CS to train the food actors in the best 

practices learned during the development of the case studies and in the use of innovations 

developed.  

In total 12 days of training or demonstrations were organized with a more than 560 people invited. 

They represent actors (producers, food SMEs, traders, distributors): 219, stakeholders (NGOs, public 

authorities, opinion leaders, and regulators): 142, wider audience (policy makers, retail, energy 

provider, citizens): 78, research and scientific organizations: 115, representatives from sister projects: 

6. From those 183 attended the events and signed the attendance list while others were present in 

different parts of the workshops e.g. 200 visitors at the Bjurholm Berry festival (Day 2), where the ICT 

tool was demonstrated for a wider audience and 108 (59%) filled in the feedback form provided. 

All data related to the feedback provided by participants do not include the CS in Austria where 

feedback was collected in an oral feedback session and documented in a protocol, which does 

not fit with the data provided by the google form the others used.  

Most respondents were male 66%, with the age from 41 to 60 for 54%, not involved in the FAIRCHAIN 

project 57% nor in any other EU related project 79%. The events were of high interest for private 

companies represented by 40.5% of the responders, followed by representatives of the research 

sector 20%, universities 13% and government agencies 11%. The profile of participants varied 

depending on the particularities of each case study and applicability of the innovations 

demonstrated. 

The events included training and demonstration sessions which were evaluated as relevant or very 

relevant by the respondents. 47% considered the events very useful and 38% appropriately useful, 

while 34% and 24% considered that they were very well and well trained in the best practices 

including during the event. Furthermore, 42% of the respondents consider the innovations 

interesting, 53,5% consider them sustainable, and 59% said that they are applicable to their daily 

work.  

Overall, the events organized by the CS achieved their goals and reached their target audience 

and can be replicated at any time at national or regional level. During these events 37 videos in 

the form of interviews or demonstrations were produced and can be used as training materials to 

reach a greater audience. 

 

 

 

 

 

 

 

 

 

 

 

 

 


